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Men’s Styles Need Stimulation 


HE inertia apparent in the movement of men’s 

footwear through the retail store to the customer 
is one of the troublesome points of present day shoe 
merchandising. One has but to contrast the activity 
in women’s oxfords with the slothful progress in men’s 
oxfords to accent the impression that in men’s foot- 
wear season means nothing and that commonplaceness 
means everything. Of all the dreary looking displays 
of footwear, take one look at the average men’s shoe 
store and you understand to a slight degree why the 
men’s shoe business is as it is. 

Now, the time is within the remembrance of most 
merchants when the style and number of pairs per 
customer and the profits of the store were all on the 
men’s side. ‘Today about the only talking point in 
the men’s shoe store is price, and that is not the most 
interesting topic upon which to hitch the sale of a pair 
of shoes. 

Style is not eccentricity. Style is distinction. And 
we have it on good record that many a man starts this 
summer season by pulling out the shoes of last sea- 
son and figures out that with an extra repair tap 


they will be good for the entire summer. Actually the 


situation warrants a very careful consideration on the 
part of shoe men the country over. 

There is a proper place for style in men’s footwear, 
even under war conditions. It is not a question of 
craftsmanship in shoemaking, for men’s shoes are in- 
variably built by high-class workmen. There is no 
place for slackness and sloppiness in men’s footwear 
attire with the amount of money received in wages 
the country over. It isn’t a question of men leaving 
the country on war service, for that percentage is very 


small in comparison with the number of men in this 
country now enjoying the fattest pay envelope in the 
history of the world. 

If shoemen’s minds will now turn to the develop- 
ment of smart looking footwear for men, there will 
be a stimulus to this end of the business well justified 
by the amount of money being spent by the civilian 
population of this country and well justified by the 
spirit of good dressers to be well shod. 

Commonplace footwear is not-a good thing for this 
branch of the industry, and that is the position into 
which the trade is drifting. One has but to study the 
oxford situation to see that the trend is toward wear- 
ing boots the year round, because there is no induce- 
ment made toward the purchase of oxfords. The ox- 
ford is the logical summer shoe for men, and discount- 
ing the fact that officers and soldiers wear boots the 
year round, the oxford should be made a summer feat- 
ure just as much as straw hats. 

It is a problem of comfort as well as appearance. It 
is a problem of profits as well as economy. If the 
Commercial Economy Board put its recommendation 
on low shoes for women, why not carry it further 
and make it low shoes for men? Oxford shoe stocks 
are diminishing in stores the country over, and many 
stores in the Middle West have not sold a pair of ox- 
fords this year or had in stock much more than a few 
cases. 

This, then, is a stimulant to more sales of men’s 
footwear—the development of style and a sharp defini- 
tion of seasons, even though we have to use national 
publicity through co-operative newspaper ‘advertising 
in setting a date for the wearing of them and for the 
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adoption of boots in the fall. It would profit the trade 
to look into the development of style in men’s footwear 
along logical and practical lines. 


LABOR THE 
NEED OF THE HOUR 


“ A MONG the fighting forces there are no hours and 
no limitations upon labor,” said the Secretary of 
War on his return from France; yet — 

It is estimated that during America’s first year in 
the great war nearly ten million working days were 
lost on account of labor troubles. Fifty million dollars 
worth of labor lost; and yet— 

“Ere am I sweating my bloomin’ soul out 
All for a moldy bob a day. A bob 

A day, aye, a bob a day and night as well. 
No eight or ten hours a day for poor me, 
With a ’arf ’oliday thrown in as well.” 

These words of a British machine gunner have a 
significant application to labor conditions here. Only 
last week in one of our great manufacturing centers 
a body of well paid, skilled shoeworkers voted to ask 
“time and a half” for all overtime work, and to oppose 
payment by workers for shoes damaged in process. 

Such incidents are indicative of labor unrest at a 
period of shortage of skilled workers. They promise 
ill to America’s cause if they get out of hand when 
the cry of our soldiers is “Carry on.” Selfish seeking 
after personal advantage may well bring the reproach 
voiced by the machine gunner: 

“They say you strike; well, 
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Decreased production, lost power, and limited efh- 
ciency will not help our boys to win the war. Our 
full energy is needed to ensure victory and guarantee 
liberty. 


“Carry on, pals of mine! 
If there is a grievance—-wait, ’old your ’and, 
Beware of ’ot air and the German gold behind it. 
Death makes our vision clearer over ’ere 
And when this bloody war is over I'll come 
And side by side we'll stand and see fair play 
And clean up old, long-outstanding debts. 
But now, for Gawd’s sake, mates, don’t fail me. 
Carry on! Carry on!” 


THE GENUINE 
“MADE IN AMERICA” 


ON of the incidental benefits to be expected from 
the privileges afforded by the Webb bill will be 
the better protection of American trade-marks, and 
trade names of all kinds, in foreign markets. We have 
done too much business through unprincipled second 
hands in our foreign trade, and counterfeiting has 
thrived in consequence. That is to say, our trade- 
marks have been imitated, and the unsuspicious foreign 
buyer, dealing through an agent whom he supposes 
to be straightforward, but who is in reality an enemy 
to American trade, gets a bogus article—and American 
goods get a backset. 
In Russia, in South America, and in the Orient, there 
were frequent and increasing complaints that such 
frauds were being worked. 
% The buyer who got cast-iron 





may Gawd strike them x 
What told you to! What, 
mate, would you stab 
Yer old pal in the back, and 
join ’ands 

With old Fritz against me, 
me, yer old pal, 

Me, who gives my life and 
strength and blood 

To keep you, the gals, and 
kiddies safe at ’ome? 

Strike me pink! You can’t 
do it on yer life! 

For Gawd’s sake, play the 
game, don’t fail us now.” 





Thrift Stamp Day 
the 6th of May 


Prepare now for the big War Saving 
Stamp Day May 6th. 

Link it up with an offer of a thrift stamp 
card bearing one or more stamps with every 
purchase made that day in your store. 

This is Uncle Sam’s War Chest fund to 
buy essentials for our boys “over there.” 
The message of the day should be in your 
window and your advertising. 


chisels or paper-soled shoes 
or pot-metal cutlery, brand- 
ed as American made, re- 
ceived a most unjust idea of 
our products, as well as our 
commercial honesty. This 
sort of thing will cease when 
dealing is done through 
genuinely American supply 
houses or other directly con- 
trolled agencies. 

The “Made in America” 
brand will improve in fa- 
vor the world over. 
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AN EXTENSION 
OF “WEARS” 


MID-WESTERN shoe merchant says: “In 
the interests and for the purpose of getting a 
broader foundation of business, I have steadily worked. 
to make my store not only a complete ‘footwear’ store, 
but also a store for ‘ankle-wear’, and ‘calf-wear’. That 
is to say, I have put in hosiery, also spats and gaiters 
when they came into favor, and later leggings and 
puttees. And it has paid, too. One part of the stock 
helps to bring business for the other parts, and all 
work well together. 
“In the men’s hosiery I have had good success with 
good grades, put up in dozens or half dozens, neatly 
boxed, and sold at a price that paid the buyer to take 


the round lot, rather than a pair or two at a time. Of, 


course, prices have had to be revised lately, but that 
is true of everything, so it has presented no unusual 
problem. All men like to buy their wearing apparel 
quickly; and many men who are conservative in dress 
like to be sure of getting “That same kind I had before.’ 
These customers can be served by having a standard 
line, in the black and staple shades, so they can be 


sold exactly that—what they had before, without de- . 


lay or searching about or uncertainty. 

“Such buying tends to develop into a habit, and 
helps to make my store a habit with these customers. 
And steady, come-back trade is the backbone of any 
business, large or small. It is the best worth culti- 
vating of all kinds or varietics of trade.” 


PAYING AS 
WE GO 


ITH reference to the proportion of war expenses 
met by current taxation, the statement was made 
in Congress by Representative Longworth early in 
April that Great Britain had met about 20 per cent 
by taxes; France and Italy each about 16 per cent; 
Russia and Germany not moretthan 10 or 11 per cent; 
while the United States was meeting fully 45 per 
cent. , 
Such estimates necessarily vary from time to time, 
as rates of expenditures are not uniform, and money 
“appropriated” is not the same as money actually ex- 
pended. There can be no question, however, of the 


BOOT AND SHOE RECORDER 23 


he, 
yy 


We 





correctness of the general statement made that this 
country has gone a great deal further in’ “conscripting 
wealth” by taxation than any other nation, and that 
we are collecting by taxation sums which set new marks 
in economic and financial history. There has been no 
more complaining in this than there has been in re- 
gard to the conscripting of man-power; money and 
men alike have come forward with a willingness and 
promptitude which are a source of pride to every 
American. 


AN EXPERIENCE IN 
GOVERNMENT CONTROL 


YEAR or so ago, Germany made an attempt at 

“government control” of the shoe manufacturing 
and distributing business, with results which were far 
from pleasing, judging from current reports. One of 
the measures adopted was the consolidation of some 1600 
factories into 400, partly by closing down some con- 
cerns. The Amalgamated Boot and Shoe Association 
says the result has been “increased expense, and delay 
in delivery, with no progress in the necessary matter 
of finding suitable leather substitutes.” 

It is further declared that “the skill of the small 
manufacturer which might have been of great service 
in the discovery of substitute materials, has been en- 
tirely left out of account. Labor power has been re- 
leased, not for war work, however, but solely for the 
taking of relief subsidies. The compensation paid to 
closed-down firms has been in some cases for five and 
one-half months the lordly sum of not quite $50, as 
compared with the big receipts of concerns still work- 
ing.” 

The German government, long before the war, had 
done much in the way of exercising control over in- 
dustries, especially in consolidations. It is evident that 
the shoe industry served the nation best when it was 
let alone; there is a point at which consolidation’ ceases 
to benefit anything. 

“The individuality of the manufacturer”—there is 
one of the great assets of any developed business, in 
the producing of a commodity in which style is a lead- 
ing feature of value and popular desirability. And style 
certainly is, and always will be, a leading element in 
footwear. 
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Current Store Problems Analyzed 


Novel Merchandising Conference of New England Trade Treats Topics of 
Nation-Wide Importance 


“(*XONVENTIONS are becoming more and more 
STRICTLY BUSINESS meetings of merchants 
who get out of the sessions more than they put in,” says 
President Hollis B. Scates of the Massachusetts Retail 
Shoe Merchants’ Association. “It has taken some time 
to get down to a practical basis of convention manage- 
ment, and the retail shoe industry is to be congratu- 
lated on the new type of association gathering—de- 
veloped since the annual meeting of the National. 

“Of the All New England Convention held in Bos- 
ton last week this can be said—undivided attention 
was given to the close-to-store problems of shoe mer- 
chants and the features outstanding in effectiveness 
were the round table discussions and the concentrated 
displays. In the first every merchant presént was 
an active participant in store topical discussion—in 
the latter but a dozen of the real styles of each line 
were shown, so that style selection was focused on 
practical sellers. 

“In conventions to come—for the test and first meet- 
ing is but an index of possibilities—it will be possible 
to hear expressions of opinion from the officers of the 
various associations grouped in New England confer- 
ence, but at this time I want to express my apprecia- 
tion for the good work done by these boosters who 
brought to the New England Convention 300 shoe 
merchants from 66 cities and towns in New England.” 


To give nation-wide effect to the good work of the 
New England trade the “Recorder” now presents sum- 
maries of leaders in the topics by the table captains 
themselves. 


Value of Stock-Keeping Records 
By W. W. WILLSON, Willson’s Shoe Shop, Boston 

All were interested in our stock-keeping card sys- 
tem that deals in pairs only. One merchant I met has 
a stock system that shows pairs and sizes on hand 
and sold. Most did not have any system, but were 
interested in the subject. Some kind of stockkeeping 
system is more necessary today than ever, due to high 
cost of merchandise and importance of keeping the in- 
vestment down for the interest of the dealer and the 
Government. 

A stockkeeping system will move the stock while 
there is a chance to realize 100 cents on the dollar. It 
keeps the end sizes moving; it makes turn-over pos- 
sible; it acts as a business tonic; it helps in buying 
and keeping properly stocked up; it helps to eliminate 
lost sales. 


Rule for Figuring 
Turn-over 

Some question exists about figuring turn-over. Some 
merchants are dividing the gross sales at retail price 
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How to Organize a Round Table Conference. Successful Plan of 

Massachusetts Retail Merchants’ Association Worthy of General 

Adoption. ) 

1. Select the livest merchant available as Round Table Manager. After consultation with colleagues as 
to subjects to be treated, he will organize the program on these lines: 

2. Luncheon or dinner to be served at round tables seating 8 to 10 persons. 

3. Merchants to stay in their places, and to be called to order by bell or other signal by conference man- 
ager, who assigns a captain to each table to lead one subject named on sign which he carries. Each merchant to 
be provided with memorandum pad. The number of subjects should equal the number of tables. 

4. Captain to state his points and develop 10 minute discussion and new ideas at his table. 

5. On signal by manager each captain to move to next table to handle same subject. 

This plan gives opportunity for self expression to men with knowledge and ideas who would hesitate to 
make formal addresses, and liberal use of the memo pad by each conferee will enable him to bring back to his 
business many ideas not otherwise available. 

z 








by the average merchandise balance at invoice price. 
This is wrong. Follow this rule: Divide the invoice 
cost of sales by the average merchandise balance at 
invoice cost, or divide the gross sales at retail price 
by the average merchandise balance at the retail price. 
Always remember that turn-over must be figured on 
the same basis as cost into cost, or retail into retail, and 
not cost into retail. 

Example: A shoe store that did, say, $200,000 busi- 
ness for the year 1917 at retail prices, and the average 
merchandise balance for the year has been $35,000 
at invoice or bill price of goods, and the gross profit 
has been $65,000 for the same 
period. What is the turn-over 
and how found? First deduct 
$65,000 from $200,000, equals 
$135,000 sales at invoice or bill 
price divided by $35,000, the 
average merchandise balance at 
invoice or bill price, equals 3 6-7 
for the turn-over. If the mer- 
chandise is carried in stock at re- 
tail price, merely divide the 
gross sales by the average mer- 
chandise balance at retail and it 
will bring the same result. Most 
shoe merchants carry their mer- 
chandise at the invoice cost, and 
not the retail price, therefore 
the first example is the one most 
in use. 


When to Reorder 
Good Sellers 


By CLAUDE A. DERR, Derr & 
Sandquist, Worcester, Mass. 


Some good selling shoes 
should never be reordered, be- 





SMART WALKING BOOT. 


This trim style in mahogany calf for women by 
Lewis A. Crossett, Inc., North Abington. 


cause the demand is short-lived, and to reorder would 
mean deadwood. 

The best way to decide just what good selling shoes 
should be reordered seems to me is by very careful 
study of how thé first showing of a new season’s shoes 
impressed those who looked into the windows, and 
check the sales of the styles that season that appeal to 
the public as against those that did not attract so much 
attention. 

All agreed at the Round Table that the ‘passing public 
determined largely for the merchant which would be 
safe to reorder on, but the time to reorder was a part 

of the discussion on which many 
differed. 


Basis for Placing 
New Orders 


“Most dealers thought on 
women shoes instead of re- 
ordering the same style, even 
though it proved a good seller, 
a slightly different shoe should 
be ordered to take its place. 

On men’s shoes, as soon as 
you find you have a good fitting 
last and one that you feel real 
sure will sell well, then the sea- 
son’s order should be put in at 
once, to get them ‘in time to fill 
in the sizes that would be 
broken. 


Conditions Governing 
Reorders 


As to the time to reorder good 
sellers, one man thought as soon 
as you sold 25 per cent of the 
original lot. It was brought out 
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Simplicity in High Style 


The beauty of simplicity was never better exemplified 
than by the samples of women’s bench made Goodyear 
welt and turn boots and oxfords shown by Rice & 
Hutchins during the convention of the Massachusetts 
Retail Shoe Merchants’ Association at Hotel Bruns- 
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wick, Boston, April 23. 


these boots. 


All black kid, full vamp and regulation height. 


that the reorder should be based on the best selling 
sizes. 

A good many dealers have reversed the order of 
things. Old time staples are today our slow selling num- 
bers. 

Novelties, and the fancy or novelties have become 
in a sense our staples, are of such a nature that if they 
do happen to be a good selling style, they should 
not be reordered at all, but a new one ordered to take 


its place. 


Ten Days to Prove 
Style Leaders 

A suggested guide as to when to reorder was to try 
to determine if the supply on hand was enough until 
the reorder could be made up and reach your store. 
In other words, you should 
not want to reorder so you 
would be losing sales while 
waiting for the shoes you reorder 
on to come in. We were talking 
about the goods bought in advance 
for the coming season as soon as we 
placed them on display and began 
selling. 

Most dealers seemed to agree 
that we could pick the best selling 
shoes and determine if we did or 
did not have enough of them, in 
six to ten days. 


There were boots of black kid, gray kid, tan kid, 
white kid, brown buck, patent colt with dull kid top 
and patent colt with gray buck top. 

The lasts had long slender toes drawn down to quite 
a fine point, accentuating the lines and harmonizing 
with the well-shaped French heels. 

The absence of perforations except on one brown 
buck boot with cap toe contributed to the elegance of 


Four: oxfords were shown,.two of nut brown calf 
with wing tips and straight 14-8 heels, one nut brown 
kid with plain toe and 14-8 straight heel and one gray 
kid, plain toe with French heel and aluminum plate. 















Patent colt vamp—gray buck top. 


What Per Cent of Novelties to Buy 
By LEE BAKER, Baker Bros., Brockton, Mass. 

The per cent of novelties compared to staples vary 
widely, mill cities going strongly to novelties, in some 
cases as high as 90 per cent. In most cities and towns, 
however, it seems to be about a case of 50-50. 

Several merchants classing themselves as family shoe 
stores scarcely touch fancy shoes, buying conservative 
novelties to the extent of about 10 per cent. 


How to Classify 


Novelties 


At one table in the Round Table conference the dis- 
cussion centered wholly on the question: “What is a 
novelty?” the majority at this table maintaining that 
if a store was selling 60 per cent fancy shoes, they 
should regard that as the staple stock. The general 
opinion at the various tables, how- 
ever, was that a new style boot 
never sized up or possibly sized 
once could not be considered staple, 
and as practically all fancy shoes 
are handled in that manner and 
that even though a merchant sells 
90 per cent fancy shoes, yet from 
the danger of rapid change of 
styles he cannot be classed as a 
dealer in staples. 

The general opinion prevailed 
that the demand for novelty boots 


Nut brown kid oxford by Rice & Hutchins, Inc. will continue. While there is a pref- 
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erence for boots with vamps and tops of leather, yet 
colors with cloth tops, if chosen with taste, are ready 
sellers. 

From everything that I could learn, brown is still 
believed to be the most wanted color for fall, and in the 
dark shades. 

While colored cloth tops are wanted to some extent, 
black cloth does not seem to be in the “running.” 


Refunds and Exchanges 
By D. F. SULLIVAN, Fall River, Mass. 

The only satisfactory way to handle this problem 
when the customer requested or demanded a refund 
was to show a disposition to comply with the request 
regardless of the circumstances which brought it about, 
but after making the refund to find out from the 
customer, if possible, why the refund was requested, 
and if on account of any fault with the store service 
or merchandise, to try to convince the customer that 
the store was always ready to adjust matters of this 
kind to the satisfaction of the customer. 


Turning Refunds 
into Exchanges 

Sometimes refunds are demanded bécause of defec- 
tive merchandise, misfitting, misrepresentation as to 
quality, price, or size. 

It has been the experienced in many cases where 
customers demand refunds that after diplomatic hand- 
ling the customer usually agreed to be fitted or pur- 
chase something else before leaving the store, so that 
the refund was practically turned into an exchange. 


Individual Treatment 
of Exchanges 

Many stores employing a large number of clerks 
have fixed rules on exchanges, such as not exchanging 
goods after certain hours on Saturday, or other special 
days in the week, or exchanging goods that are sold 
in sales or at reduced prices which are specially ad- 
vertised as not exchangeable, but in all cases of ex- 
change the store management must exercise judgment in 
handling individual cases. It often happens that it 
is policy for the store to break its fixed rules on ex- 
changes to adjust special cases; so that in the matter 
of exchanges the general opinion was that each in- 
dividual case must be handled in a special way re- 
gardless of fixed rules. 


Practical Points on Window Trims 
By W. C. GOODWIN, Fitchburg, Mass. 

The main point on window display brought out at 
the Round Table'discussion was specializing, by trim- 
ming the window with one style of shoe for a few 
days. It seemed to be the sense of opinion that it at- 
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tracted more attention than the average shoe store trim 
where they show one pair of several different styles. 
For instance, in displaying a white window trim entirely 
with white shoes it brings in a larger demand for white 
shoes than if a few pairs were scattered in along with 
other styles in black and tan. 


Price Cards in 
Window Displays 

It seemed advisable to price several pairs of shoes 
in a window at different prices to show the range of 
prices, but not to price every pair; thereby bringing 
the customers into your store and giving the salesman 
a chance to interest the “would-be” purchaser. 

Put novelties and new things in the windows as 
soon as you receive them to attract the people into 
the store. 

Back up window trims with advertisements in the 
local papers. 

Do not have the trimmings in the windows more at- 
tractive than the merchandise. It is shoes the merchant 
sells and not the trimmings. 


Getting More Shoes Fitted Right 


By CHAS. H. PETERSON, Jones, Peterson & Newwhall 
Co., Boston 


Having had 25 years’ experience on Temple Place 
in shoe fitting, my principal point was that there are 
only a certain percentage of our young men and women 
selling shoes today that fit shoes. They simply sell 
them. 


Simple Rules 
for Fitting 

If a salesman would watch when fitting shoes to 
see if the ball of the foot rested in the proper place 
in the shoe, if it was too far forward he should know 
that the shoe was too short. If the ball rested near 
the shank it would mean that the shoe was too long. 
In other words, if the salesman would pay more at- 
tention to fitting shoes from ball to heel, the other 
things would take care of themselves. 


Judgment Versus 
Fitting Stick 

The measure stick is a particular essential in a shoe 
store, but it is not meant for an exact authority for 
the length of the shoe a customer should be fitted to. 
A man or woman selling shoes should have a fair 
knowledge of the lasts which they have in stock, and 
fit the feet intelligently, using their own judgment in 
fitting. We must at all times fit the shoes according 
to our judgment, using the very best judgment we 
have instead of relying on some method of the measure 
stick or other contrivances. which are being used. 
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One-piece novelty 
costume in Paris. 
Note ebbreviated 
skirt and high wer a 
boot tops worn. Cl aee .- 2 
ee 3 Be . This farmerette 
knows what is 
right in footwear 
for her new 
activities. 














Military style 

shoes with this 

new hlue - gray 

military costume 

needed to insure 

complete harmony 
in dress. 


John Slater shows these satin pumps with all- 
over design of silver thread. 
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At left, fur boots worn by Italians in mountain 
, campaign, centrasted with straw footwear of Aus- 
trians, at right. 




















































Jerusalem, freed in the Eighth Crusade, 
1918. The shoe sign at right bears a 
German name. 









FOOD RAISING IN TEXAS 


Last year American farmers and ranchers are reported to have increased 
their herds te the extent of 1,857,000 beef cattle and 390,000 milch cows. 


AO PrN: 





Lady Carson (right) packing old 
boots for wounded English soldiers. 
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A Season of Browns 


Stylish Footwear in Field Mouse, Taupe, Beaver and Principally in Rich 
Browns 


Current Observations by Our New York Fashion Expert 


ROWN is certainly the color that is having the 
vogue in New York at the present time, partic- 
ularly with regard to footwear. Brown shoes are being 
worn for smart afternoon teas, for morning, and even 
in the evening brown slippers are chosen by many 
women who have gained an enviable reputation for 
being good dressers. 

The popular brown shoe is the 
oxford. It may either be an 
oxford of soft brown kid with 
pointed toe and high heel, giving 
it a dressy appearance, or it may 
be an oxford made of brown Rus- 
sian calf with a low flat heel and 
rounded toe suitable for walking 
or to be worn with strictly tail- 
ored garments, but in all events 
it must be brown, according to 
the verdict of many of the fash- 
ionable women today. 


Oxfords and Pump 
Combinations 

However, many women like to 
have a variety of low shoes, and 
consequently we not only have 
the all brown oxford, but the ox- 
ford with the tan suede top, or 
the brown oxford with the tips of 
matching color, or those with 
brown vamps with beige or light 
brown tan cloth tops. 

Combinations of leather and 
satin are also very dressy—the 
satin being either of the .same 
shade as the shoe or of a con- 
trasting color. 

While the dark brown shoe is contin tee. wanes 


of brown are also being worn, in- 
cluding champagne, beiges or light tan in either soft 
vici kid or suede. 


Smart Patents and 
Black Oxfords 


While there is no question as to the popularity of 
brown, there are always a number of women who 
prefer black shoes, and many smart low black shoes 
are being worn at the various fashionable afternoon 
teas, concerts and whists. Among these are black 





patent leather oxfords, black satin oxfords and black 
patent leather oxfords with black satin tops. These black 
shoes are particularly charming with the smart satin 
and dark chiffon dresses that are worn at some of the 
charitable functions which are now a part of everyone’s 
life. In fact, practically all forms of entertainment 
are given for one of the various war reliefs. This, 
however, does not deter women 
from looking smart, as many 
handsome gowns are noted at all 
of these affairs, the difference be- 
ing that the clothes this spring 
are of a more quiet and unobtru- 
sive character than in other years. 

Dark colors and quiet elegance 
are considered the proper form 
of dressing today, and the shoes 
are of the same character—name- 
ly, they are mostly of dark colors, 
which probably accounts for the 
number of dark brown and black 
shoes that are a part of every 
fashionable woman’s wardrobe at 
the present time. 


The Pumps to Follow 
on in Vogue 


The vogue for the oxford seems 
to be on the increase, but the 
pump has still many adherents 
both among the youngg as well 
as the more mature women. Noth- 
ing looks smarter than a good 
fitting pump of black patent 
leather or -vici kid, finished off 
with a handsome buckle of cut 








ee | 


SILKS AND SATINS AND FINE SHOES. steel or dark enamel, and some 


More and more the — se pon wij of the new buckles and ornaments 


extremely popular, other shades prevail. 


for pumps this season are par- 
ticularly attractive. 
Newest Idea— 
Buckle Ornaments 

One young woman proudly displayed twelve new 
pumps ornamented with as many new buckles, which 
she intended to take away with her when she de- 
parted for the summer. Three were of black patent 
leather, three of black vici kid, two of dark brown 
kid and four in white. These were supplemented by 
oxfords and high shoes. 

(Continued on page 32) 
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Sudden Death of Charles A. Eaton 


One of New Englana’s Prominent Shoe Manufacturers Passes Away 


T the age of 62, Charles A. Eaton, President of 
Charles A. Eaton Co., one of New England’s 
largest shoe manufacturing concerns, died at his home 
on Belmont street, Brockton, on the morning of April 
25. Death was the result of a cerebral hemorrhage 
some time during the previous night. Mr. Eaton re- 
tired Wednesday evening in his usual health. His 
younger son, Louis F. Eaton, going into his room to 
awaken him, found him 
unconscious. Medical aid 
was summoned, but Mr. 
Eaton failed to rally. He 
passed away a few. hours 
later in the presence of his 
two sons, Mrs. Eaton be- 
ing at the time in a Bos- 
ton hospital. 


Came of 
Pilgrim Stock 


Charles A. Eaton was 
born in Brockton, Sept. 
11, 1855, and a descend- 
ant of Pilgrim stock. His 
entire life was passed in 
that city. He began busi- 
ness as a shoe manufac- 
turer in Brockton in com- 
pany with L. B. Terry, 
in 1883. In 1884 the con- 
cern built a new factory 
and enlarged its business. 
A still further enlarge- 
ment was. made in 1888. 
In May, 1892, Mr. Eaton 
retired from the concern. 
About a year later, he be- 
gan manufacturing alone. 
At that time, he made a 
line of men’s welts for the wholesale trade exclusively. 
The factory was on Belmont street, where the business 
was continued until the building of the present large 
brick factory on Center street, about ten years ago. 


Large Interests in 
Shoe Manufacturing 


The concern of which Mr. Eaton was head now oper- 
ates two large plants in Brockton, as well as a factory 
in Augusta, Me., the latter having been established in 
1912. A pioneer in contracts for army shoes, this con- 
cern began early in 1915 to make shoes for the Belgian 
government. The satisfaction which this production 





1855—CHARLES A. EATON—1918 


gave brought orders on a large scale from the Italian 
government. When the United States entered the war, 
Charles A. Eaton Company was the first to be con- 
sidered in the placing of army shoe orders. Since that 
time the concern has received the largest number of 
United States army shoe contracts of any shoe manu- 
facturing house. In civilian footwear, the concern has 
in late years specialized in men’s high grade welt shoes 
known as the “Crawford” 
and “Eaton” lines. 

In addition to his prom- 
inence as a shoe manu- 
facturer, Mr. Eaton was 
identified with many im- 
portant affairs in his na- 
tive city and elsewhere. 
He had served as director 
of the National Boot & 
Shoe Manufacturers’ As- 
sociation; was the second 
president of the Brockton 
Y. M. C. A. and for sev- 
eral years on its board of 
directors. He was promi- 
nently identified with the 
Central Methodist Epis- 
copal Church of Brockton, 
of which he had been for 
many years a_ liberal 
supporter. 


As Fire Depart- 
ment Head 


One of Mr. Eaton’s for- 
‘mer activities, with which 
few members of the trade 
outside of Brockton are 
familiar, was his connec- 
tion with the Brockton 
fire department. He took an interest in fire fighting 
when but a boy. In 1881 he became a regular member 
of the department, working his way up until in 1886 
he was made chief. He maintained this position until 
1892, when he resigned from that work to devote him- 
self exclusively to his business. 





Prominent Men 
at Funeral 


At the funeral was a. large delegation of employees 
from the Charles A. Eaton Company factories, includ- 
ing heads of departments. Directors of local banking 
houses and members of Brockton’s shoe manufacturing 
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concerns were present. There were many magnificent 
floral tributes. The bearers, close personal friends, in- 
cluded: F. B. Howard, president of the Home Na- 
tional Bank; Preston B. Keith, of the Preston B. Keith 
Shoe Company; Judge Warren A. Reed, Fire Chief 
W. F. Daley, J. M. McElwain, of W. H. McElwain 
Shoe Company; Albert Mackie, Evan W. Thomas, 
president of the Brockton Y. M. C. A., and A. L. Mc- 
Donald, of the firm. Rev. J. J. Cooper, pastor of the 
Central Methodist Episcopal Church, paid a high trib- 
ute to Mr. Eaton’s worth as a man and a citizen, in his 
religious and business life. 

Mr. Eaton leaves a widow and two sons, C. Chester 
Eaton, superintendent and vice-president, and Louis 
F. Eaton, clerk; also two grandchildren. He was the 
head of the business in fact as well as in name. His 
personality attracted good men to the organization and 
retained them. Many readers of the “Recorder” who 
have for years been identified with the sale of 
Charles A. Eaton Company’s shoes will regret the pass- 
ing of a high grade business man and an upright citizen. 





A Season of Browns 
(Concluded from page 30) 

Although summer resorts will not be as lively as 
they have been other seasons, owing to the war, many 
families are planning to take their departure, as they 
usually do, during the month of May, and the hotels 
will open their doors later in the season. 


Less Party 
Footwear Worn 


Judging from the summer wardrobes that are now 
in course of prepartion, many of the women will have 
practically as many summer frocks as they did a year 
ago, the exception being with regard to the dancing 
frocks, which are fewer in number than they have been. 
Many of the country clubs do not expect to have any 
large affairs during the summer, and what little dancing 
that will be indulged in will be of a strictly informal 
character. The same is true in house affairs. They 
will also be confined mostly to small parties, as practi- 
cally everyone is interested in the war in some way or 
other, and large affairs are not looked upon with favor. 


Shoe Style for 
Participating Sports 


Sport clothes will be worn to a considerable extent, 
consisting usually of a white novelty skirt with a bright 
colored sweater, completed by shoes of white canvas 
or buck, some being oxfords and others high lace boots. 

The colored leather trimmings are again being used 
on some of these sport shoes, but at present the all 
white shoe seems to be favored by the women who 
are planning to go away for the hot weather months. 

For golfing and hiking, Russian calf boots and oc- 
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casionally black calf boots are chosen. Practically 
no attempt is made to introduce any novelty ideas in 
golfing or walking shoes. The same is true of the 
boots worn by the equestrians. The all black or tan 
boot is by far the most desirable. Puttees are some- 
times chosen, but the high regulation boot is most 
popular. 


The Dresses Now 
Being Worn 

For the afternoon wear, cottons and foulards on dark 
grounds aré being chosen, as well as dainty cottons on 
white grounds with colored markings. Plain colored 
organdie dresses in light colors are also very fashion- 
able this season, as well as all white dresses. With 
these light colored dresses, white oxfords, pumps and 
occasionally white high shoes are worn, although there 
are some women who are wearing black patent leather 











A MERCHANTS’ WEEK SHOE DISPLAY. 
Coincident with the New England Convention at Boston, the 
merchants of Springfield, Mass., united in planning a Merchants’ 
Week. Charles E. Lynch featured his Educator lines in this 
12-foot window and co-ordinated his advertising with the display. 





or dark brown low shoes with their summer frocks, 
either with stockings to match the color of the gown 
or with a black fancy silk stocking, both of which are 
very fashionable. In fact, some of the attractive bright 
summer frocks are touched up with sashes of black 
satin or black velvet, and the black shoes make a very 
pretty finish, as they often correspond with the hat, 
which will also be frequently of black. 





New Shoe Stores 
D. M. Fackler, Wayside, Neb. 
Sam Swardlow, Kaukauna, Wis. 
Hanson & Post, Cambridge, Wis., shoe dept. 
United Shoe Stores Co., Claremont, N. H., re-open- 


ing branch here. 
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NEW MATERIALS, NEW PROCESSES, NEW SHOE UTILITIES 
The bark of the cork tree of sunny Spain—lightest weight wood in the world—is brought all the way to the Armstrong Cork Co., Pittsburg, in 
the shape pictured on the right. After grinding and processing, it is spread between sheets on a calendaring machine and matured in 
the roll, pictured in the center. Then to make it serviceable in the shoe industry it is cut to the last shape and size, taped and 


gemmed as illustrated at the left. 





Card Requisitions for Shoes 
Bitter Need for Shoes in Enemy Country 


John G. Simon, manager of the chain of Vera Shoe 
Stores in the various capitals of Europe, though he has 
been in Boston for the last year, keeps in close touch 
with the shoe situation across the water. A recent 
communication from his manager in Copenhagen shows 
the straits in which Germans are placed as regards foot- 
wear and clothing. During the summer and fall of 
1916 the whole civil population of Germany was put 
on the card system regarding cotton and woolen fab- 
rics, and in January, the same restrictions were en- 
forced for silk goods. All first grade goods are re- 
served for the troops, and civilians can have only sec- 
ond grade or poorer qualities. 


By Card System 
of Buying 

The same restrictions are enforced in footwear.. Card 
ration system has been put in force, and it is prac- 
tically “verboten” to resole civilians shoes with reai 


leather. Wooden soles are now being worn by a very _ 


large proportion of the civilian population. Most of the 
resoling is with wood half soles, though there are some 
whole soles made with a sort of hinge at the shank, 
allowing some flexibility. 

The Germans have perfected the manufacture of 
cloth from paper. Narrow strips of toughened and 
chemicalized paper are twisted tightly into threads, and 
these are woven into cloth. This paper spinning and 
weaving industry is under Government control. The 
price of this “cloth” is fixed by the Government at 10 
to 12 marks ($2.38 to $2.76 per meter—39 inches), 
and work clothes, towels, mats, etc., are made from it, 
and it is really remarkable what service it gives, con- 
0 the material (wood pulp) from which it is 
made. 


Paper Fabric 
Soles 


This cloth is very largely used for shoe uppers, and 
a similar, much heavier paper product used for soles. 
These soles are made of coarse heavy treated paper 
rope, or plaited braids, which are sewed into the form 
of soles, and the uppers attached, the shoe, in effect, 


‘closely resembling the alpagartas so common in Span-- 


ish-American countries. They are made in white. 
black, brown, and are remarkably durable, consider- 
ing, and our informant states that after the war, when 
the supplies of oils have increased, they ought to be 
quite as strong as if made of rubber. 

These shoes sell for four to six marks (94 cents to 
$1.14). Asa comparison, it may be well to state that 
a pair of leather shoes, which soldiers only are per- 
mitted to buy, are sold at 40 to 50 marks ($9.43 to 
$11.90) per pair. But this does not compare with Rus- 
sian prices. Since Warsaw was taken by the Ger- 
mans a pair of shoes brings 100 rubles ($77.00). 


Substitutes for 
Leather General 


Army requirements have almost completely absorbed 
leather shoes in Germany. A police permit is now 
necessary to purchase a new pair, and even then it may 
be hard to find a pair of real shoes for sale. Even 
these substitutes are doled out, and any one possessing 
two pairs cannot get a permit to buy a third. The cus- 
tomer must be prepared to show the police a worn-out 
pair in order to get a permit, and men are making a 
business of begging old shoes from door to door to sell 
to people who thus endeavor to hood wink the authorities. 

Repairers use scraps of sole leather gathered from 
the army shoe makers, and half sole shoes with these 
scraps nailed on in patch work, mosaic or puzzle pic- 
ture construction. Shoes are soled and resoled unti! 
the uppers drop to pieces. 
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More Shoes 


Right 
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in your windows. 


Get into the Spirit of Advertising 
It is just as essential to the real success 
of your business as for you to keep shoes 














No. 788, 25¢ 


White Pumps 
Leather and Fabric 


The Ideal Footwear 
for Summer 


surely no more comfort- 

able style of summer 
footwear than White Pumps— 
They really breathe the spirit 
of the season. 


At Blank’s you will find one of 
the finest and most complete 
White. Pump displays of the sea- 
son. Every model is the perfec- 
tion of daintiness. Each style is 
right from the point of fashion. 


T HERE is no prettier and 


White Buck Pumps—Genuine Buckskin. 
Turned Sole. High Curved Heel. .$8.00 


White Nubuck Pumps—Leather Sole. 
Plain Vamp. High and Medium Heel.$7.00 


White Cloth Pumps—Leather and Fibre 
Soles. Prices from.......... $4.00-$6.00 


The Smartest of 
Oxford Styles 


Tan—Grey—Black 
White 


Handsome Summer 
Styles for Smart 
Dressing 


HEN we say that we 
V V have made a specialty of 

smart and stylish foot- 
wear for this season we mean 
that never before have we got 
together so many bright and at- 
tractive models in feminine foot- 
wear as we have this season— 
And we safely say that never be- 
fore have manufacturers and de- 
signers produced such handsome 
footwear as now. 


We cannot urge you too 
strongly to BUY NOD as it is 
going to be almost impossible 
for dealers to re-size when 
present styles are gone— 








No. 789, 25¢ 


TAN OXFORD 


as illustrated 


$6.50 


This beautiful oxford in rich 
shade of tan is a remarkable 
value at the price—All sizes and 
widths Now—Many other styles 





$5.00 Upwards 


BLANK’S 











White Oxfords 
$4.00, $5.00, $5.50, $6.00 


Nubuck—Linen—Canvas. Handsome 





summer styles At Right Prices. 





Insert Your Store Name Here 











Prepare Now for a 
Real White Season 


It’s the patriotic thing to do. 
Dyes of all kinds are scarce 
and expensive, and you will 
profit directly by your effort 
too as the more white foot- 
wear you sell the more satis- 
fied your customers will be 
with their foot comfort this 
Summer. 
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Make It a Part of Your Store 
>. For it is a part and a mighty: important one, 


too—Youhave something to sell—then tell 
people so—and keep up this telling regularly. 








or 
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About Men’s Oxfords— 


HERE is just one thing we have to say in the 
Oxford line—just one thing we would impress 
upon you and that is—if you want Oxfords that 

are Right—right without the shadow of a doubt on the 
point of up-to-the-minute styles—right beyond ques- 
tion in the point of dollar for dollar service—Blank’s is 
the place to go. 
And surely your choice in footwear is going to be “Oxfords” for 
some months to come—They are the comfortable as well as rea- 
sonable summer footwear, and you are helping in the “great con- 
wl when you save just that extra leather necessary for high 
snoes. 


Here We List 





Just a Few Styles That Are Perhaps the 
Big Guns in Our Stock: 


Cherry Shade Tan Ox- Tan Fibre Sole Oxford. 
$8.50 $7.50 
fancy punched vamp White Fabric Fibre Sole 


ford, narrow flat Eng- A real Summer comfort 
a... $8.00 . osiord, medium wide toe. $7.00 


2 eee aN es SO Tee 
Mahogany Tan Oxford, 

If you will be correctly dressed for summer, 
Oxfords are the thing. 


Style Note 
Sport and Outing Shoes 


For golf—tennis—tramping and, in fact, for all the out of doors 





forms of exercise you can depend on us to supply you with shoes , 


which will keep you in “Good Form,” which will permit the 
proper “Stance”—which will allow your feet that freedom of action 
you require for the other members and muscles of your body. 


Sport Shoes from $3.50-$10.00 


BLANK’S 


SSSeceeS Sos See ses ces 
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A Comfortable Style 
for Gentlemen 


The’ ‘‘Banker”’ 


ERE is the ideal shoe for 
H solid foot-comfort—and 
it has that custom—that 
tailored look that is the ear-mark 
of quality apparel— 
Broad forepart roomy medium high toe 
—broad flat heel—made in tan and ~ 
black calf and in tan and black kid— 
Finest of materials and ‘workmanship. 
$8.00 
Sport and Golf Shoes in all the 
popular and approved patterns. 
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ans’ In-Stock Service 


3 
Tan Calf_Blucher 


we B32 Ts 
Banking Service 


N the exact degree he, can for- 
get the foolish suspicion that 
the shoe manufacturer may be 

greedy, the successful shoe dealer 
values and makes use of the manu- 
facturer’s In-Stock service. 


oeBEACKSTONE —providing it is excellent service. 


Dealers who replenish stock with in- 
telligent sizing-in orders merely avail 
themselves of good banking facilities. The 
manufacturer in this case is the banker. 

A roster of the really successful retail 
shoe merchants of this country—mer- 
chants who keep capital investment down 
to minimum and gross earnings up to 
maximum—would show nearly every one 
of them to be a shrewd and constant user 
of first-class in-stock service. . 

The completeness of the Bates In-Stock 
service has grown straight out of the de- 
mands which Bates dealers have enthusi- 
astically made upon that service. 





e THE GOTOIT 


Send for Catalogue 


A. J. BATES COMPANY 


CENTRAL FACTORIES AND 
DISTRIBUTING HOUSE GENERAL OFFICES 
328 W. MONROE STREET WEBSTER, MASS. 

CHICAGO, ILL. 


HI7 NAVeaIe 
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Combining Permanent and Temporary 
Backgrounds 


Layouts and Methods for Attractive Window and Showcard Display 


HAVE a handsome mirror background in my win- 
dows and I do not propose to have it covered. It 
cost me too much to hide it away,” said a shoe dealer 
to his display man. Or perhaps it is a handsome ma- 
hogany panel background, which lacks contrast for the 
prevailing mahogany vogue in leather shoes. 
“But it has been in the window a long time,” said 


work of the window’s permanent background. These 
panels and the freize may be painted with a soft or flat 
tone of oil paints or with water paint. ‘The decora- 
tions may be stenciled on if desired. 

This design could be finished with wall papers or 
fancy window papers, which are better still for this 
purpose. 

Building 
Background No. 2 
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\ \\ie , 
RUN-IN 


Se Ss 





y 
“Wz 
ZZ, 


The setting illustrated in No. 2 is given 
in skeleton form to show its simplicity and 
to suggest to the display man its use with a 
\ permanent background, either backed with 
a plush drape or by the panelled woodwork. 
This setting may be built in sections as 
\\\ follows: Starting at the left we have a 

' spindled panel. This may be cut out of wall 
board as indeed may the whole design. It 
\ may also be built up with a frame around 

SS the three sides and having spindles inserted. 








Background No. 1 


the display man. ‘“Wouldn’t it be a good thing to have 
a change?” 

In our background suggestion No. 1 we offer a solu- 
tion to the difficulty. The problem is solved by util- 
izing the permanent background as a part of the tem- 
porary setting. 

The mirrors are shown at the sides to indicate the 
appearance of the back when uncovered. 
The sides should be finished to correspond 


The pergola effect comes next. This may 
be built of 4x4 inch posts and 1x2 inch 
beams, or proportions approximating these. 

The lattice panelled base can easily be cut out of 
wall board or a similar effect built up of lumber and 
narrow strips. This is fitted between the posts of the 
pergola. , 

At the left there should be a profusion of flowers and 
foliage. These should be intertwined in the spindled 
panel and shown as if growing up the post of the per- 








with the back. ; 
The end panels and the center panel are -— 


built of wall board or lumber. The center 
panel should be slightly wider than the oth- 





ers. Any proportions suitable to the size of 
the window will do. : 

The freize may consist of a single board 
twelve inches wide or be made of wall board. 
This should extend around the background 








of the window. Behind the center panel | 


there is another panel, or two wings, just as 


























| 
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the display man wishes. These are added 








to cover a greater part of the mirror. If 
the window is not a very wide one these 
wings may be omitted. 

The tops of the panels should be finished in the man- 
ner shown or in some other fancy design. They are 
to extend above the freize and show against the wood- 


Background No. 2 


gola and along the beams. The ends of the vines and 
the flowers. should be shown drooping downward. 


On the raised step-like part of the top rail of the 
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Neolin Soles 


People now are 

civing more 
thought to the 
wear they get out of 


soles. Nedlin Soles. 


are long-wearing, 
therefore, have 
ereater sales-value 
than soles of ordi- 
nary wear. 








W instoot Heels 
also are noted 
for long-wear. 
They are guaran- 
teed to outlast 
other heels. Firm 
resilience, which 
lessens physical 
fatigue, adds to the 
appreciation peéo- 
ple have of them. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 
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“ Tresh from the 
Garden of (Style 
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lower panel at the left a basket or vase of flowers may 
be shown. At the extreme right there is a cube upon 
which stands a large urn. 

It is just possible that an urn may not be procurable 
for use with this setting. If so, take a good sized 
wooden chopping bowl and gild the outside, or paint 
it if gilt is found too expensive. This bowl filled with 
flowers will serve as a decorative unit. It may be used 
in place of the urn shown in the illustration. 

In the small sketch we show a bowl posed on a 
pedestal ready for decorating with flowers. 

Flower bowls made of chopping bowls have been 
used by sawing the bowl in half and placing the flat 
or sawn side against a background. This gives two 
bowls instead of one. These half 


An Easily Made Decorative 
Feature Described in These 
Pages. 


3 ~~ aS 


~ 
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No. 2 


this manner instead of the actual pen and brush 
drawing. 

The border design in card No. 2 is in keeping with the 
heavy letters used in the principal lines, “Oxfords and 
Pumps.” The border is one of the easiest that can be 
made. The lines are made in waves, making it unneces- 
sary to stop to secure precision. 

For a “distinctive” card we commend No. 3. The 
heading “The New Browns” are in a modification of 
Old English letters, and far enough away from it to 
make it readable to those who would find the real Old 
English text a puzzle. 

The addition of a scroll or some similar ornament is 
almost necessary in this style of lay-out. It serves to 
soften the effect, as without it the 
card would have a cold and for- 





bowl decorations are especially 
handy when set against a panel 
‘or pilaster. Where the flowers 
and foliage droop over the edges 
in graceful fashion the effect is 
beautiful. 


Show Cards 


The New 
rowns 


mal look. Card writers should 
practice making simple and com- 
pound curves, so that when nec- 
essary scrolls of simple design 
may be used. Note also the stress 
laid on the words “Styles” and 
“Price.” This is done by chang- 





for Spring 2 

In card No. 1 we have the 
spring gardens in the illustration 
to correspond with the text. Note 
that there is no over-emphasiz- 
ing of the “garden” idea. Had * 
this text been written on a col- 
ored card and the “garden” 
shown in colors they would have 
been treated with masses of col- 





Distinct 
Jes ve 


7550. 


' ing the style of the letter to italics. 
A tan card with the lettering in 
brown to match the new shades 
and having a panel of white 
would be attractive. 





New Shoe Stores 


P. L.° Botts, ‘Terril, Ia., shoe 
dept. 








ors in poster style. 
There are many illustrations 





J. L. Saliba & Co., 41 Young 
street, Tonawanda, N.: %;; shee 








available that could be used in 


department. 
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has a meaning. 


The inner circle represents the unity of credit action 
of over 1,500 manufacturers who employ our 
Credit Department. 


The outer circle represents our Credit Department 
that surrounds its members with the protection of 
the current credit information constantly coming to 


this center. 


THE CREDIT CLEARING HOUSE 
“Builder of Better Credits” 


Offices in all important cities 


Executive Offices: 440 Fourth Ave., New York, N. Y. 





HEN you sell Beaded Tip 

Laces you sell something 
more than just “shoe laces.” 
You sell a product that has 
built up a reputation as Amer- 
ica’s Supreme Shoe Laces; has 
that reputation to maintain, and 
is doing it. 


Imitators are trying to capitalize 
on the market that Beaded Tip 
Quality has created. Protect 
yourself from substitution with 
our trade-mark BEADED.— 
You'll find it on the wrapper. 
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Make Buyers 
Out of Passersby 


To insure best results from your window 

trims and interior displays, you must have 

— the services of perfectly made and beauti- 
fully finished fixtures—fixtures that attract 

attention and make buyers out of passersby. 

Hugh Lyons period fixtures are distinc- 

tive. They increase the value, the effective- 


ness of your displays. 


Let us send you our latest catalogs, 
just off the press, showing our period de- 
signs—designs that have been cordially 
welcomed by the better class of stores from 


coast to coast. 





HUGH LYONS & COMPANY 
10-0. 0 ae =) 8 2 @) Os ee ©) Sn 7-0-9 2 29 |) 
LANSING —- MICHICAN 


NEW YORK SALESROOM CHICACO SALESROOM 
35 WwW. 32nd STREET 234 S. FRANKLIN ST. 





_ PROVIDENCE, 

















THE ADVANTAGES OF 







Perfection 


Circlettes renter | 


With the Sharp Shoulder and Broad Wear- 
ing Surface 
They don’t sccatch floors They do protect 
They don’t wear slippery They do stop uneven weer 
They don’t drop out They do prevent runover heel 
PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., &osto0, 
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THE WORDS 


GOODYEAR 
WELT 










have a definite meaning in the minds of a constantly 
increasing number of shoe wearers. They mean a shoe 
that is perfectly smooth inside. They stand for 









COMFORT, STYLE AND DURABILITY 








Discriminating shoe wearers understand the interesting 
details of the manufacture of these shoes. There is in- 
disputable evidence that people want and are willing to 
pay for this high-grade type of footwear. 







Have you told your customers you had them? Many 
dealers have found it paid to do so. , 











United Shoe Machinery Corporation 


Boston : : : : Mass. 
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k A STYLE NO. 101 
LAST NO. 109 


A Sensible, Good-Wearing Boot On 
Our New Low Heel Last. Louis Heel, On Our New 110 Last. 


LASTS THAT WIN! 


Each season several brand new lasts are 
put in the Johnson Bros. line. Each season 
these new lasts prove winners from the 
first day they are shown. If the merchant 
who buys Johnson Bros. shoes could re- 
alize the weeks of selection that are taken, 
the long, careful testing of the fitting qual- 
ities, the discussion pro and con of the 
style elements, he would know that in the 
success of these new lasts very little is 
left to chance. 














Black Kid Lace Boot, With High A Gun Metal, Cloth Top Boot, 
Perforated as Shown. 


THE TWO NEW LASTS FOR FALL 
ARE NOS. 109 AND 110 


If You Haven’t Seen the Line 


STYLE NO. 351 —Write Us 
Patent Tan, Fawn Cloth Top, Patent 


Mahogany Tan, Imitation Tip, 
109 Last Back-stay. On Our New 110 Last. 


JOHNSON BROS. SHOE MFG. CO. 
HALLOWELL MAINE 
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New York City 


Low Cut Outlook 
in Retail Stores 


Many students of style in the 
New York trade are of the opinion 
that the oxford will continue in good 
demand during the entire summer 
season, basing their conclusions on 
the fact with the prevailing length 
of skirt, the oxford is good style. 
Those, therefore, who have pre- 
pared against strong oxford busi- 
ness and have been fortunate in re- 
ceiving their merchandise do not 
feel any uneasiness as to their abil- 
ity to dispose of the stock. The 
brown and gray kid models continue 
to lead. There seems to be some- 
thing of a lessened demand for the 
black leathers and no considerable 
call for white footwear has devel- 
oped as yet in retail stores. — 


Limiting Lace 
Colors for Fall 


Mr. Levy of the Empire Shoe 
Findings Corporation in speaking of 
their lace business said a few days 
ago that they were going to elimin- 
ate all fancy laces for the fall sea- 
son and confine themselves to a 
fewer number of shades. The heavy 
demand for castor laces has brought 
this shade to the fore, and this with 
the gray and brown laces and of 
course white and black will prac- 
tically complete the showing of 
shades made. 

He added that for present busi- 
ness the factory has doubled its 
capacity and so is catching up on the 
shortage that has existed for some 
time. 


A Notable Birthday 
Celebration 

Mrs. H. W. Lederer, wife of the 
treasurer of the Duane Shoe Co., 
received a delightful surprise on 
Sunday afternoon and_ evening, 


April 21st, on the occasion of her 
birthday. Mr. Lederer had ar- 
ranged a reception attended by 84 
guests, all being personal friends 
and members of Mr. Lederer’s busi- 
ness houses. 

The features of the reception were 
an elaborate dinner and entertain- 
ment by well known members of the 
theatrical profession, including 
among others, Broadway’s best 
Egyptian dancers and two vocalists 
of note. The event was commem- 
orated by Mr. Lederer by the pres- 
entation of a magnificent diamond 
broach and by the purchases of 
$25,000 worth of Liberty Bonds. 
After the reception the excess flow- 
ers were distributed to the convales- 
cents of local hospitals. 


Liberty Bond Purchase 
Plan Endorsed 


At a recent meeting of the Phila- 
delphia Shoe Retailers’ Association, 
formal approval and offers of co- 
operation by the Association were 
given M. J. Meyer of Milton J. 
Meyer & Co. of this city on the idea 
he has advanced that unsaleable 
merchandise be collected by the gov- 
ernment in exchange for bonds, and 
sold in those countries where shoes 
are badly needed and where the 
matter of style is not the deciding 
factor in saleability. A letter to this 
effect was sent to Mr. Meyer by 
the Association. 

The government has no power at 
the present time to follow this idea, 
and would have to wait until such 
power could be conferred upon it. 
This, however, is the first formal 
commendation by a trade organiza- 
tion that has thus far been given it. 
Failing governmental action, Mr. 
Meyer feels that it would be possible 
to form a private co-operative body 
that could handle and finance the 
plan. 





News in Shoe Markets 
and Merchandising, Develop~ 
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Big and Early 
Demand for Cloth 


Mr. Garbe of J. Einstein, Inc., 
commenting on the unusual cloth 
situation says his firm anticipated 
that they would not carry any cloth 
over $5 a yard, but the trade is call- 
ing for cloth at any price, and a good 
volume of their business now is in 
cloth at $5.25. Buyers want goods 
chiefly in castor, light and dark 
grays and light and dark browns, 
principally in corkscrew weave, and 
customers are pressing for as 
prompt dekvery as possible. In 
proof of the greatest cloth business 
in their history production of at 
least 1000 yards or more every day 
in the year is required to handle 
orders at the rate in which they are 
now coming. 


One Angle of 
Fall Style Trend 


Fall orders for boots are coming 
in to Powell & Campbell. Combin- 
ation of tan or black vamps with 
colored nubuck tops as well as solid 
colors in brown and gray kids, same 
to be the leaders in these early fall 
orders. Cloth top styles are well 
represented in the fall demand. 
Louis .leather heels seem to be the 
preference of a large number of the 
fall buyers and present indications 
are that the straight heel types will 
not be so generally sought for as 
during the past fall and winter. 


Nearby Market 
Notes 

G. Cohen has been appointed 
manager of the shoe department of 
Diskon’s in Paterson, N. J. Mr. 
Cohen comes from Leventhal & Co., 
of Paterson. 

A. M. Ettinger has succeeded to 
the business of May’s Inc., at 1314 
Atlantic Ave., Atlantic City. The 
business was formerly controlled by 
Mr. May and Chas. Kaplan, who 
retired because of ‘Mr. Kaplan’s 
brother, who was in charge of the 
store, entrance into military service. 














THE STETSON SHOE CO., Ine. 
Seuth Weymouth, Mass. 

















MONITOR SHOE CO. 
66-68 Reade St. 
New York, - - N.Y 
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HUB TWO YEARS 
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A Materials and Highest Skilled 
Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 
Colored 
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Beggs & Cobb, Inc., Boston, Mass. 








TANDARD KID 
“TRUE TO ITS NAME 
IT’S STANDARDIZED 
Standard Kid Mfg. Co. 
207 Seuth St., Besten, Mass. 











The One 
Waterproof 
Leather that 

Takes and Re- 
tains a Polish 


Creese & Cook Co., $Sczt* iizse* 
Tanneries at Danversport 
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Philadelphia 


White Shoe Demand 
Is Developing 


In both oxfords and the pumps 
the call for colored stocks particu- 
larly brown and in the oxfords, 
grays, is active, and patent leather 
oxfords are also in very good de- 
mand. Business in white footwear 
shows evidence of activity that will 
increase with warmer weather. In 


the men’s goods dark tan stock pre- _ 


vail in the demand, and these are 
wanted in both low and regular cut 
models. 

Altogether the retail situation 
may be claimed to be improved over 
the past few weeks, chiefly in the 
matter of a larger available supply 
of the oxfords and novelty styles in 
the women’s lines. 


Good Showing in 
Children’s Lines 


In the lines of children’s shoes 
with which the Grieb Mfg. Co., is 
identified, the call is for both colored 
and patent leathers. The trade is 
buying strap styles very strongly in 
low cuts as well as other lines. Fall 
business is coming in quite satisfac- 
torily and here the demand seems to 
be for the maximum _ permitted 
height in children’s shoes. The 
Palmyra plant has been organized 
with the idea of developing a higher 
grade in output of turns, and sam- 
ples in these new grades are now in 
the hands of the salesmen. 


Fall Business 
Developing Well 


Lack of help: is the cause of most 
delays in manufacture so far as the 
Philadelphia plants are concerned, 
and this applies, Mr. Newton of J. 
R. Newton & Co. said, to their own 
establishment as well as the others. 

As yet, he said, they are not de- 
voting very much attention to the 


business for the fall although some 
of their samples are. ready and many 
orders are already in evidence. 


Features in 
Fall Styles 

With all the traveling men of the 
factory of Ziegler Bros. now out 
with fall sample lines, orders filed 
by them give a fair indication of the 
early fall demand, and speaking of 
this Robert Ziegler said a few days 
ago the big volume in their business 
will be of 8% inch boots on recede 
toe lasts and carrying 12, 14 and 
16-8 heels. The last two of course 
are of the Louis types. The leathers 
wanted are black and brown in calf 
and kid and gray in kid. There is 
also a considerable showing of white 
boots in the fall orders principally 
in the smooth finished leathers, 
both calf and kid, although suedes 
are also called for. The trade is 
inclined to order both early in order 
to compensate for probable delays 
in both production and shipment. 
Immediate business is good and 
duplicate orders are arriving’in very 
satisfactory numbers. These are ox- 
fords for the most part, although 
some boots particularly tan low 
heeled styles are represented in the 
orders. 


A Good Volume 
of Business 

Business is plentiful enough, said 
one of the people of P. P. Lagomars- 
ino & Co., if it were possible to 
handle it all. White and colored 
dressings and findings staples gen- 
erally are the present feature of the 
demand, although sandals, play ox- 
fords and the like constitute a fair 
portion of present orders. There is 
a great demand for wool lined bals 
and slippers, but the fact that the 
government has commandeered the 
product, makes it impossible to se- 
cure any goods of this character. 


Cincinnati 


Manufacturers’ Executive 
Committee Here 

The local industry was favored by 
the attendance here during the past 
week of the executive committee of 
the National Boot and Shoe Manu- 
facturers’ Association. These meet- 
ings have heretofore been held in 
the east, and coming west for the 


first time indicates that the Asso- 
ciation plans in the future to give to 
its activities a more national scope. 
Western manufacturers are hoping 
that some of the central west cities 
in the future will be favored by the 
national conventions of the Manu- 
facturers’ Association. The local 
manufacturers were not wanting in 
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all the courtesies of entertainment 
and hospitality accorded the visitors 
during their three days’ stay in this 
city last week. 


Booking Normal Quota 
from Smaller Trade 


The volume and size of fall orders 
has slowed down to a smaller pro- 
portion than those booked during 
March, when the traveling sales- 
men first began their trips. Now that 
the men are getting deeper into their 
territories, and calling on the smaller 
towns and the smaller trade, a nor- 
mal, or usual quota of business is 
being obtained. Manufacturers feel 
certain that the total volume of busi- 
ness booked for next fall will equal 
that of last fall, and winter season. 
Especially is this true of women’s 
and children’s shoes. 


Making Ladies’ Shoes 
and Army Leggings 


The Sam B. Wolf Shoe Company 
is now working on its second large 
order of leggings for the govern- 
ment. The capacity of this com- 
pany for turning out leggings has 
steadily increased, and in so doing 
there has been no curtailment in 
their usual production of ladies’ 
footwear. 


Reports from Col. Robert Harri- 
son, vice-president of the company 
and president of the Cincinnati Shoe 
Travelers’ Association, indicate that 
conditions throughout the south and 
especially in his territory down 
around the Gulf, are very good. 
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Visitors in 


. the Market 


The following visitors from east- 
ern markets have been here during 
the past week: Paul Jones, The 
Commonwealth Shoe Company, 
Boston; George Gleason, Johnson 
& Murphy, New York; Clarance 
Wade, Stacy Adams, ’ Brockton; 
Stanley McGary, Forbush Shoe Co., 
North Grafton, Mass.; C. B. Barn- 
dollar, Rice & "Hutchins, Inc., Bos- 
ton. 


“Thoride” Is Name 
of Fibre Sole 

The Cincinnati Rubber Mfg. Co.. 
recently announced to the trade that 
they would market a new fibre sole 
under the name of “Fidelity.” Mr. 
Kennedy, manager of the sole and 
heel department later received word 
from an eastern shoe manufacturer 
that this word “Fidelity” had been 
copyrighted by himself and had 
been used on his shoes for some 
years. The Cincinnati Rubber Co., 
therefore has willfully changed the 
name of its new sole. The name is 
“Thoride.” Mr. Kennedy has re- 
cently been making a number of 
trips to the middle-western cities 
and reports an excellent reception 
of his new sole. 


Deliveries 
by Express 

The Riley Shoe Company, Ports- 
mouth, has been sending nearly all 
spring shipments by express in order 
to make more certain their deliv- 
eries. 


Lynn 


White Shoes 
Beating Record 


Some shops are making white 
shoes everywhere from the cutting 
room to the finishing room. They 
are making white kid, white - 
retta, white buck, white calf and 
white fabric boots, oxfords and 
pumps, with high heels as white as 
the shoes themselves, with low heels, 
with ivory white soles, with white 
colored soles and with natural soles. 

White shoes have been going 
through some Lynn shops for a long 
time. The production is large. But 
the demand is great, and the open- 
ing of the white season next month 
is expected to usher in a big public 
demand for these lines. 


Biggest Sign 
in Lynn 


Along the top of the Vamp build- 
ing, fronting Liberty Square, Dono- 
van-Giles Co. have flung the biggest 
sign in Lynn. It- may not look, 
from the street, as big as some signs 
lower down. But it runs the length 
of the building, 100 feet in the air 
and the letters on it are as high as a 
man, and the workman who was on 
the edge of the roof the other day, 
putting the final touches on the sign, 
looked as small as a flier in his ma- 
chine; also, he looked in a position 
more ’perilous than a flier in a ma- 
chine, and a crowd stood around on 
the sidewalk watching to see how he 
twould come down. And as they 
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P. J. Harney Shoe Co. 


Factory, Lynn, Mass. 
Boston Office 
183 Essex Street 








Bench 
Made 


Black - White 
Pink 


Wm. Sumner Smith 
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The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 
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Wemen’'s McKay and Welt Shoes, Stylish 

at all times and values that stand alone 

at their prices. 

Cotter Shoe Co. - - Lynn, Mass. 
Boston Salesroom, 212 Essex St. 











1508 WASHINGTON AVE. 
8t. Louis,Mo 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 
Large y 


= vend. 
Stock ’ Turns 


Lane Brothers Co. acienos! ave. Boston 








W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP , 


403 Albany Bld., Boston 


New Yerk Office, 127 Duane St., Room 32 








The Line of 100 Styles 
of Comfort Shoes 


— Omords r- Bals 
_ Button—Thee 
Ties — Three Points — 
Gored Front Oxfords — 
Women's Flexible Welts 











and Warm 

Lined — Men's Slippers 

TIMSON BROS,, Ine, 
Boston, Mass. 
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LA invented the Label for the Shoe Carton, 
and have Printed most all the Labels used 
by the Shoe Trade ever since-——> 
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ATLANTIC PRINTING CO. 


Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade. 
201 South Street, Boston, Mass. 
Telephone Beach 4960—4961. 








CATALOGUES 


HOOPER PRINTING COMPANY 
14 INDIA STRERBT, BOSTON 








“4 Splendidly Equipped Plant” 
The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 








ILLUSTRATORS 
Cc. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 
CHICAGO 


SHOE 








SHOE CUTS 


ENGRAVING 
CATALOGS 


We Specialize on Shoe Trade Engravi 
or and Night Service ° me 


JOURNAL ENGRAVING CO. 
257 Washington St. - - Beston 








Pathe 
Designs& Plates 


for every purpose” 
reMmisnae eared. of the advertisers’ 
JO! Summer 51. BOSTON.MASS. © 











FOR RETAIL 


AD CUTS SHOE STORES 


Prompt stock service at minimum cost 
shown in merchandising service pages 
in this issue of the 
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looked, most of them realized the 
huge size of that sign. 


White, “The 
Rest Color” 


Just one little point like this has 
something to do with the sale of 
many white shoes, and the point is 
that white is “The Rest Color.” 
Women who work, and their num- 
ber greatly increases, these war 
times, like to put on white dresses 
and white shoes and stockings after 
the day’s work is done, because the 
color is restful. 

Any shoe man who doubts that 
white is “The Rest Color” may 
count up the sheets in which people 
sleep at night. 


Demand for 
Low Cuts Increases 


Renewal orders for oxfords are 
coming into Lynn factories, and ox- 
ford production will be larger than 
some expected. Many women of 
course will favor pumps for sum- 
mer wear, but the demand for ox- 
fords is unusually strong. The esti- 
mate of a Lynn manufacturer that 
18,000,000 pairs of oxfords would 
be required to stock retail stores is 
now being revised. He thinks more 
than 20,000,000 would be nearer the 


mark. 


May 4, 1918 


Thumb Nail Heel, 
a Style Guide 


“As slender a heel as we ever put 
onto street shoes we are using to- 
day,” remarked a Lynn shoe expert. 
“See, the top lift is scarcely larger 
than a thumb nail.” Suiting his 
action to his word, he put his thumb 
on top of the heel lift, and covered 


“Tt shows,” he continued, “the 
extreme to which fashion is going 
for light effects. We had some no- 
tion that heavy effects would come 
into fashion as a consequence of the 
war, and we tried out heavier heels. 
We were entirely wrong in this sur- 
mise. Light effects are the thing.” 


To the Cobbler’s 


in a Limousine 


Up a Lynn street came a hand- 
some limousine, cost $5000 or more. 
Out of the limousine climbed a 
young woman, handsome of course. 
From the machine she took a whole 
armful of shoes, seven or eight pairs, 
that cost $50 or $60 when new. 
Closing the machine door, for she 
was the chaffeur, as well as passen- 
ger, she marched into the cobbler 
shop, put down the shoes and gave 
directions to have the old shoes 
made new. Luxurious economy it 
looked, to use a limousine for lug- 
ging shoes to the cobbler! 


Rochester 


Universal Labor 
Shortage Felt 


The production of the sixty-one 
shoe factories in Rochester is cur- 
tailed from twenty to forty per cent. 
because of scarcity of labor. Ro- 
chester shoe manufacturers are 
forced to compete for labor with 
seventy-five munition plants located 
in this city. Notwithstanding the 
labor problem the manufacture of 
shoes in Rochester is in a very en- 
couraging condition. Representa- 
tive manufacturers predict con- 
tinued prosperity even after war 
conditions are abated. According 
to Frank X. Kelly, of John Kelly, 
Inc., manufacturers are experienc- 
ing considerable difficulty in pur- 
chasing colored kids. The shortage 
of these materials is causing no real 
hardship, for, it was said, produc- 
tion has shown a tendency to adapt 
itself to other lines.’ Frederick A. 
Sherwood of the Sherwood Shoe 
Company spent two days in Boston 


last week in the search of colored 
leathers. 


New Concern to Make 
Women’s Welts 


The annual output of the shoe 
manufacturing industry in Roches- 
ter is upwards of $25,000,000, and 
the shoe trade here has adopted the 
city’s slogan, “Rochester Made 
Means Quality.” 

Another concern, the Burrows 
Shoe Company, has entered the 
manufacturing field in Rochester. 
The company has been organized by 
George Frederick Burrows, at pres- 
ent with the E. P. Reed Company. 
Associated with Mr. Burrows is his 
father, George Burrows, and P. H. 
Stank, of New York City. The 
company has leased 16,000 feet in 
the building at 15 Caledonia Ave., 
which will be equipped to produce 
400 pairs of high grade women’s 
welt shoes daily. The company will 
begin operations on May Ist. 
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Weekly Bonus 
for Workers 


To meet the advanced cost of liv- 
ing, the Utz & Dunn Company has 
declared a weekly bonus for office 
and factory workers of 15 per cent. 
for those receiving less than $20, and 
$3 for those receiving $20 or more. 
About 1,000 workers are effected. 


Eastwood in 
Red Cross Work 


Albert B. Eastwood of William 
Eastwood & Son Company, is in 
Washington, D. C., temporarily do- 
ing executive work for the American 
Red Cross. Mr. Eastwood was 
chairman of the Liberty Loan Com- 
mittee in the second campaign, when 
the city’s quota of $20,500,000 was 


oversubscribed. 


Weather Halts 
Low Cut Sales 


The cold damp weather Roches- 
ter has been experiencing for the 
past three weeks has not been very 
conducive to the sale of low foot- 
wear. At the regular Friday lunch- 
eon of the Rochester Retail Shoe 
Dealers’ Association held at the 
Chamber of Commerce, representa- 
tive members reported that trade 
has been quiet during April. A dis- 
cussion of methods for stimulating 
trade in the retail field was led by 


’ waged in the sixty-one shoe factories 
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Harry Phelan, president of the asso- 
ciation. 


Sherwood Cup 
for Loan Leaders 


An energetic campaign is being 


of Rochester to induce 100 per cent. * 
of all workers to purchase Liberty 
Bonds. 
held in all of the Rochester factories, 
usually addressed by an executive 
of the firm, and speakers furnished 
by the Liberty Loan Committee of 
the city. 

The Sherwood Shoe Company, 
winner of the Liberty Cup in the 
shoe manufacturers’ division, in the 
second loan, has agreed to put up its 
cup for competition in the same di- 
vision in the present campaign. The 
cup is awarded for the highest per- 
centage of subscriptions among em- 
ployees and the contest is open to 
manufacturers employing 100 per- 
sons or over. The Sherwood Shoe 
Company won the cup in a strenu- 
ous contest in which its closest com- 
petitor was the Utz & Dunn Com- 
pany. It was largely through the 
efforts of Frederick A. Sherwood, 
George E. Woodcox, Charles W. 
Smith and Miss Jessie Haskins that 
the Sherwood Company was suc- 
cessful. The company looks for an 
even livelier contest than before if 
it is to retain the cup. 


St Louis 


Preparing Now for 
Next Convention 


At the last monthly meeting of 
the Associated Shoe Retailers of St. 
Louis, John O’Connor of Chicago, 
president of the National organiza- 
tion, was present, and in addition to 
making an interesting talk at the 
monthly dinner also took, while in 
St. Louis, the preliminary plans of 
the local organization for the Na- 
tional convention to be held in St. 
‘Louis next January. His visit was 
particularly stimulating to the local 
body, and the plans in course of 
preparation were given marked 
impetus, though they already pre- 
sented evidence of careful and ex- 
tended consideration. 


Retail Store 
Changes Ownership 

The Bolte Shoe Co., a retail es- 
tablishment, which was established 
in 1856 by the father of the more re- 


cent owner, William F. Bolte, has 
been sold by the latter to A. M. Wer- 
ner, an employee, who has long 
been with the firm and who will con- 
tinue to operate it. Mr. Bolte, who 
has gained a competency in his 
many years in business, will retire. 
He has been in control of the busi- 
ness since 1886. The store is lo- 
cated at 3175 S. Grand Ave., where 


it moved seven years ago. 


Right of Way for 


Government Needs 


Orders for late summer and early 
fall delivery that are piling up in the 
St. Louis houses assure steady oper- 
ation, up to the extent of ability to 
get factory help, all through the 
summer, while the prospect of Gov- 
ernment orders for footwear is add- 
ing to the problems of the’situation, 
although the St. Louis plant man- 
agements have determined that the 
Government needs shall be given 
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makes first-time sales. But “‘repeat’’ sales 
are made only through Nedlin Sole gua/ty— 
the uniform high quality which gives satisfaction. 


a” is obvious that NeOolin Sole advertising 


Look for the sign of this quality when examin-_ 
ing soles. It is your best assurance of long-wear, 
flexibility and waterproofness in the soles you 
order. You will find it branded thus—Neolin— 
on the shank of every genuine Nedlin Sole. 


The Goodyear Tire & Rubber Company 
Akron, Ohio 


eolin Soles 


Trade Mark Reg. U. S. Pat. 
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the right of way wherever it may be 
necessary to providé the desired de- 
liveries. The Government orders 
placed last summer and fall have 
been practically completed and 
shipments during the past four 
months particularly have been ex- 
ceptionally heavy, so that the local 
concerns are in good condition to 
give immediate attention to new or- 
ders. The factory help situation, 
however, remains a serious item, 
and possibly 70 per cent of opera- 
tive capacity is the average now 
being utilized. 


Shaping Up Plans for 
Convention 


Under the chairmanship of Jos. 
J. Sensenbrenner, president of the 
Associated Shoe Retailers of St. 
Louis, the general work for the con- 
vention to be held in January next 
in St. Louis by the National Shoe 
Retailers’ Association is beginning 
to take shape, and while definite de- 
cision upon exhibit space has not 
been made, appplications are being 
taken by Mr. Sensenbrenner, to be 
acted upon when the location of the 
exhibits is determined upon. This 
final decision is not expected, as to 
location, until the May meeting of 
the National Board of Directors in 
New York. 


John A. Bush 
Aids Army Orders 


President John A. Bush, of the . 


Brown Shoe Co., has been in Wash- 
ington the past week in connection 
with his work in aid of the Govern- 
ment’s footwear purchasing. Mr. 
Bush has been giving much of his 
time in recent months to the advis- 
ory aid in his line of production and 
makes frequent trips to the National 
capital for the purpose of keeping in 
touch with the situation there. 


Record Prices at 
Spring Fur Sales 

The first six days of the spring 
fur sale ending Saturday, April 27, 
resulted in total sales of $4,000,000 
of raw furs of all characters. The 
final aggregate will be about $6,000,- 
000, according to computations as 
this is written, as the sale has four 
days longer to run. Record prices 
are reported for practically all furs 
presented for sale and numerous re- 
sales have been noted during the 
week by the original buyers at ad- 
vances of 15 to 20 per cent over the 
original auction sale price. Fox furs 
have been especially active, while 
the Government’s offering of Alaska 
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seal furs brought top prices, 6,100 
skins bringing about $325,000. In 
all ways the sale is expécted to break 
all world’s records. 


Kaut-Reith Factory 
Expansion Planned 


The Kaut-Reith Shoe Co., whose 
plant is at Carthage, Mo., is getting 
ready for the construction of an ad- 
dition to its factory to take care of 
the increasing business which has 
piled up orders heavily against the 
future. The plans now are for a 
one-story addition at the rear of the 
present plant, 40x120 feet, which 
will be utilized as a lasting room for 
the factory, while some of the ex- 
isting departments will be re- 
arranged. 


Naturalization Refused 
Austrian Repairer 


A St. Louis shoe repairer, Anton 
Kugler, a registered enemy alien, 
has found that he cannot be fully 
naturalized until after the war, al- 
though he has already given two 
sons to the American army and has 
been, for his means, a heavy pur- 
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chaser of Liberty bonds. When he 
inquired at the United States court 
regarding the matter, not having 
read the papers at the time of the 
orders issued as to naturalization, he 
was much affected by the informa- 
tion he received, but said that that 
would not make him any the less a 
loyal supporter of the Government. 
Both sons enlisted while still under 
age, but had their father’s consent. 


He is an Austrian and came to the 


United States in 1904. 


Better Facilities at 
Brown Headquarters 


The Brown Shoe Company, Inc., 
is preparing plans for the occupancy 
of all of its headquarters building, a 
portion of which has been under 
lease to a hat company, but which 
will be vacated May 15. The first 
floor will be remodeled so as to 
throw the entire space open for of- 
fices, thus covering an entire block, 
while upper floors in the formerly 
leased space will be utilized for sup- 
ply department work in order to re- 
lease a part of the present supply 
building to factory operation. 


North West 


Review of Current. 
Retail Trade 


Oxfords and pumps are both oc- 
cupying prominent positions in the 
limelight of Minneapolis shoe retail- 
dom these days. The former espe- 
cially are running strong, dark 
brown with military heel being the 
leader in popular favor while blacks 
are also selling well. High heeled 
oxfords in dark brown and black 
patents are strong runners-up. 
Pumps are selling freely in the same 
leathers. 

White footwear, both low cuts 
and boots, are rapidly gaining prom- 
inence in the sales records of local 
stores, high and low heels selling 
equally well. Fabrics, kid and nu- 
buck, are all moving freely. Mer- 
chants are commencing to feature 
white goods in their windows and 
the outlook is for an especially ac- 
tive movement of these goods from 
now on. 


Plan to Maintain 
Sales of Pairs 


Business is away ahead of a year 
ago, according to statements of all 
local shoe men. While a certain 
percentage of the trade are looking 


for popular-priced shoes, the stores 
featuring higher-priced lines are all 
doing a bigger business than is com- 
mon at this time of the year. 
Apropos this matter of increased 
sales volume with stationary or de- 


creased number of pairs, a promi- ‘ 


nent Nicollet Avenue merchant in 
Minneapolis stated to the “Recor- 
der” that he wished he had a rec- 
ord of the number of pairs sold by 
each of his clerks by days, that he 
might, at the start of each day, hand 
to every salesman a statement of 
his pair record of the correspond- 
ing day the year before, with a sug- 
gestion that he try and beat that 
record this year. Instead of turn- 
ing in a sales book at the close of 
the day indicating a large to- 
tal sales value with a comparatively 
limited number of pairs, the sales- 
man would thus be stimulated to 
try and increase both. Obviously, 
salesman and owner alike would 
benefit. 


Good Work of Recent 
Convention 

A goodly number of Minnesota 
shoe men who attended the recent 
convention of the State Associa- 
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One of several 
similar letters 


- Ivory Sole Leather 


is the product of high grade hides and 
exclusive tanning processes. 


Ivory Sole Leather is distinctive in appearance and 
adapted to street, dress and sport wear. It is 
durable and light and gives comfort to the foot. 


It is white clear through. 


During the four years it has been before the trade 
Vaughan’s Ivory Sole Leather has had a very 
considerable influence in the constantly increas- 
ing popularity of white footwear. 


GEORGE C. VAUGHAN 


Tanneries at Peabody, Massachusetts 
IVORY SOLES—IVORY WELTING 


Greatly Increased Capacity. Prompt Deliveries — 
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tion at Hotel Radisson, have, since 
their return home, taken occasion 
to write ex-President Pierce, ex- 
pressing their satisfaction at hav- 
ing attended, and their gratification 
at the large number of helpful 
ideas which they took home with 
them. Typical of these expres- 
sions is one from a well-known 
department manager who had pre- 
viously tried, without success, to 
induce his firm to install a P. M. 
system in their shoe depart- 
ment. On his return from the con- 
vention, armed with facts, figures 
and experiences aired on the con- 
vention floor, this manager once 
more put the proposition up to the 
firm, with the result that the plan 
is now in operation in the store. 
George A. Pierce has been in 
Chicago this week, mingling busi- 
ness in the nature of a buying trip 
with pleasure. Mr. Pierce is very 
optimistic over the future of the 
State Association, as well as the im- 
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mediate future of the movement of 
shoes from merchant to consumer. 


Men and Events 
in Retail Trade 

E. S. Bates, manager of the base- 
ment shoe store of The Dayton 
Company, Minneapolis, specializ- 
ing in popular-priced footwear for 
all members of the family, notes a 
constantly growing demand for 
good shoes which can be sold at a 
popular price. Seven dollars and 
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forty-five cents is the upper price 
limit in Mr. Bates’ department. 
“When we put on a special drive on 
ladies’ shoes at $4.95 the pair, we 
sure do get the crowds,” said Mr 
Bates, in proof of his expressed be- 
lief that buyers are coming to de- 
mand shoes at moderate price ranges. 

George Roth, in charge of the 
footwear department of the L. S. 
Donaldson Co., Minneapolis, has 
been absent from the store the past 
week owing to illness. 


Auburn Me. 


More Women in 
Shoe Factories 


The problem of securing and 
holding skilled labor here is becom- 
ing serious, and a general readjust- 
ment by putting women on some of 
the jobs formerly done by male la- 


Milwaukee 


Heads Liberty 
Loan Committee 


Mr. Weyenberg, of the Weyen- 
berg Shoe Manufacturing Co., is 
the chairman of the Milwaukee shoe 
manufacturers and Tanners’ com- 
mittee in the Liberty Loan drive in 
this city. Although starting their 
campaign one week later than most 
other large cities, they promise to 
finish with honor and glory to Mil- 
waukee and Mr. Weyenberg says 
the shoemen are coming across. 

The Weyenberg general offices 
have been moved across the street 
into their new six-story factory 
building, and there are few hand- 
somer offices in the shoe industry. 


Speeding Up on 
Army Contracts 

Nunn & Bush is heading the man- 
ufacturers of the Northwest in 
speeding the production of army 
shoes, and although this factory has 
accepted a considerable portion of 
the Government contracts, their in- 
creased capacity has made it pos- 
sible to continue the production of 
their civilian shoes without the 
slightest interference. R. H. Ham- 
mond, sales manager, reports 100 
per cent gain in the first three 
months’ sales of this year over cor- 
responding three months last year. 


Mr. Nunn is working in close 
communication with the Adminis- 
tration, aiding in working out plans 
to speed up the shoe equipment of 
the fighting forces. 


Big Business 
in Milwaukee 


Ludke, Shaefer Buttles Co., in 
boys’ and men’s work shoes; Kalt- 
Zimmers, in children’s shoes; Rich, 
in women’s shoes, and F. Mayer 
Boot and Shoe Co., in general lines, 
report business as good. 

Harsh & Edmonds are enlarging 
and improving greatly their execu- 
tive offices, using one entire side of 
their factory building for this pur- 
pose. Dave Marks, sales manager, 
reports a tremendous increase in 
business. Herman Short and L. J. 
Wallace, their two sales leaders, 
have reported advance orders 
booked for next season, $118,000 
from Oklahoma and $109,000 from 
Texas respectively. 


Dehn Joins 
Aviation Corps 


H. F. Dehn, who has been con- 
nected with the Bradley-Metcalf 
Co. for the past fifteen years, rising 
from office boy to advertising and 
sales manager, has joined the fight- 
ing forces in one of the eastern avia- 
tion camps. 


bor to a considerable extent is 
forecasted. 

Enlistments and the draft have 
taken more than 1200 men from 
Auburn and Lewiston, while the 
leaving of men to work in ship yards 
at the war wage scale is especially 
felt in Auburn, which is located 30 
miles from Bath, where a tremen- 
dous revival in ship building and 
steel and iron production has taken 
place. It offers a ready opportunity 
for a man to get work in such 
plants at a short distance from 
home where he can easily return to 
his family over the week-end. 


Manufacturer's 
Viewpoint on Labor 


A general readjustment of organ- 


ization is predicted by a _ shoe 
manufacturer to the Recorder 
correspondent. 


“Unskilled labor is plenty, but 
under the war conditions,” he ‘said, 
“and there is danger in building up 
organizations on this basis. 

“An increased output of muni- 
tions and equipment will offer in a 
greater degree more opportunities 
for work at the war wage scale and 
in my opinion we would be only in- 
viting a recurrence of the problem 
to train unskilled labor, although we 
have not refused to take new opera- 
tives in. 

“Tt does not mean. necessarily 
that the heavy work of the men 
will be done by the women, but it 
looks very much as though there 
would be a shifting over of work 
until there will be many more 
women employed in producing a 
given output than are today. 

“Tt is too far ahead to suggest 
how this will effect conditions after 
the war, we are concerned chiefly 
with getting out our product of to- 
day for people must have shoes and 
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have them at as low a price as is 
consistent with conditions.” 


Activity in 
Auburn Industry 

The factories manufacturing 
leather shoes -are still running to 
capacity and are looking forward to 
the best year for some time. They 
report that Oxfords predominate in 
the supplementary orders with 
pumps running a close second. Or- 
ders for in-stock goods are particu- 
larly large. 

The canvas shoe factories report 
normal business and are now work- 
ing up the sample lines for next 
spring and summer. 


Wins Liberty Loan 
Honor Flag 


The shoe operatives as well as the 
manufacturers have been loyal 
workers in the Third Liberty Loan 
campaign here and “Liberty Fri- 
day” work was stopped for the 
day at five o’clock and the shoe em- 
ployees formed in line and marched 
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to the public square where a flag 
raising was held. E. Farrington 
Abbott, general manager of the 
Cushman-Hollis Co., Chairman of 


the Liberty Loan organization for 


Auburn, presented the Honor Flag 
awarded to Auburn for subscribing 
its quota. In recognition of the hard 
work put in by Mr. Abbott, his two 
little daughters, Helen and Mar- 
garet were given the honor of rais- 
ing the flag. : 


Sweet to Head 
Red Cross Drive 


A. J. Sweet, President of the 
Lunn & Sweet Shoe Co., will arrive 
home this week from California, 
where his family has been through 
the winter, and Mr. Sweet has been 
with them for some weeks. Mr. 
Sweet, who was the Chairman of 
the Red Cross organization that 
staged the first’ war drive in Au- 
burn and Lewiston, and later put 
over the Y. M. C. A. drive, has 
been asked to take hold of the next 
drive which is coming in May. 


Brockton 


LARGE ORDERS 
FOR ARMY SHOES 


Local Manufacturers 
Successful Bidders 


The latest contracts awarded by 
the United States government for 
army shoes brings to Brockton a 
total of 1,673,000 pairs. Of these, 
1,040,000 are the Pershing nailed 
type and 633,000 the field and 
trench welted shoe. Nearly one- 
fifth of the entire award comes to 
Brockton. 


Number of Pairs 
for Each Concern 


Following are the names of local 


Brockton concerns which were suc-: 


cessful bidders, and the number of 
pairs secured by each: Charles A. 
Eaton Company, 55,000 pairs’ of 
Pershing shoes, 200,000 pairs of 
welts; Geo. E. Keith Company, 
200,000 pairs Pershing shoes, 100,- 
000 pairs of welts; E. E. Taylor 
Company, 150,000 pairs of Pershing 
shoes, 100,000 pairs of welts; Fred 
F. Field Company, 140,000 pairs of 
Pershing shoes, 100,000 pairs of 
welts; T. D. Barry Company, 133,- 
000 pairs welts. The Pershing shoes 
are the standard screw metallic 


fastened, at an average per pair of 
$7.75, amounting to $8,060,000. 
The welt field shoes average $6.50 a 
pair and total $4,114,500. Charles 
A. Eaton Company has the largest 
number, totaling 750,000 pairs. The 
Pershing type of shoe is new- to 
Brockton army orders. The United 
Shoe Machinery Corporation is pre- 
pared to furnish all necessary equip- 
ment so that there will be no delay 
in getting the work underway. Welt 
orders are subject to a 33 percent 
increase, to be called for later. Welt 
shoes will be dipped in a waterproof 
solution and hobnailed. Metallic 
fashioned shoes are subject to a 40 
percent increase. Many large sizes 
are called for in these orders. Alto- 
gether, this is the largest army order 
ever received by Brockton and one 
which will keep factories at full 
operation for several months to 
come. 


WANT GOODS EARLY ~ 


Salesman 
Makes Report 

C. E. Baird, who for several years 
has represented M. A. Packard 
Company in Iowa and parts of Mis- 
souri and Nebraska and also has 
trade in Massachusetts, is now in 
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that state calling on his customers. 
Mr. Baird says that a noticeable 
feature of his western trip has been 
the determination of his customers 
to obtain their fall goods early, 
many of them calling for deliveries 
from June 15 to July 1 at latest. 


LABOR PRICES ON 
WOMEN’S SHOES 


Arranged for — 
One Process 


The future importance of wom- 
en’s footwear in the production of 
Brockton factories is indicated by 
the making of a new price list for 
lasting. . In the factories where the 
Rex and hand system is employed 
increases have been granted, rang- 
ing from 11 to 21 per cent. The 10 
percent increase to all workers, is 
also included in the women’s shoe 
production. All factories are not em- 
ploying the Rex and hand system. 
It is understood that several are con- 
sidering it and that in a short time 
it will be universally adopted. The 
new prices have been in operation 
since April 15 and will continue for 
one year. 


GOOD PRICES 
FOR WORN SHOES 


Great Demand 
for Such Goods 


Most shoe manufacturers have 
during the course of a year more or 
less partly worn shoes returned by 
customers for minor defects or other 
reasons. It is the custom in many 
factories to make a contract for the 
sale of these partly worn shoes with 
a man who visits the factory peri- 
odically for the purpose of obtain- 
ing them. 


Worn Shoes Are 
Highly Valued 


In the case of men’s high grade 
welts, such as are produced in 
Brockton, the value of the partly 
worn shoe has more than doubled 
during the past two or three years. 
It is safe to say that every Brockton 
manufacturer is getting today from 
men who call at the factory for these 
shoes, from twice to three times as 
much as formerly. After slight re- 
pairs the shoes are sent to second 
hand stores and disposed of at a 
small margin of profit. The worn 
shoe buyers say that Brockton shoes 
even though partly worn, are worth 
far more to them than a new shoe 
of a cheaper grade, having wearing 
qualities which cannot be found in 
the cheaper shoe. 
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Cheapness and Economy Have Long Since Lost 
Their Significance 
—It’s the Value That Talks Today— 


The sale of the standard numbers shown in illustration is a silent witness 

for their sterling quality and volume of friends they have made. All 

seasons of the year alike No.’s 117 and 118 are fixtures in many and 
i ’s line. 

mNO. ee eee NO. 118. PRICE $5.75 


NO. 117. PRICE $5.50 f t ; 
Myopia Last, Gun Metal Calf Bal, Mat Myopia Last, Gallun’s 26 Cocoa Russia 


Calf Top, Screwed Heel. Calf, Blucher Style. 
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Haverhill 


ADDITIONAL 
WAR ORDERS 


Local Concern 
Increasing Output 


Liberty-Durgin, Inc., who have 
been identified with the production 
of women’s turn footwear and are 
now exclusively manufacturing 
equipment for the United States 
army, have received recently con- 
tracts to the amount of $1,500,000. 
The latest war order included 218,- 
000 haversacks and 467,000 pack 
carriers. An additional story has 
been built to the concern’s factory. 
When this is completed the number 
employed will be increased to 650. 
The value of the concern’s output 
this year will be between $3,000,000 
and $4,000,000, making it one of 
the largest enterprises in Haverhill. 
Bernard F. Durgin and Frederick 
P. Liberty, the members of this 
concern, are both well known to the 
shoe manufacturing trade. In the 
new line of work they are doing an 
invaluable service in supplying the 
United States Government with 
first-class equipment for its soldiers. 


SHOE MAN AS 
SHOW DIRECTOR 


Side Line of a 
Haverhill Manufacturer 


Frederick S. Marshall, manager 
of Emery & Marshall Company, 
and one of Haverhill’s younger shoe 
manufacturers, has talents in an- 
other line. At a show put on by 
the Agawam Club of this city re- 
cently for the benefit of the Haver- 
hill Chapter of the Red Cross, Mr. 
Marshall acted as general director, 
and also took a prominent part in 
the program. There were two per- 
formances, both of which were 
largely attended, netting a substan- 
tial sum for the Red Cross. 


SHOWING 
CHILDREN’S LINE 


New Production Now 
Before the Trade 


The “Little Friend” shoe, recently 
placed on the market by the F. E. 
Adams Shoe Company of this city, 
is now being shown to the trade. 
This is a high-grade line of chil- 
dren’s shoes, produced in a factory 
which has been hitherto devoted 
exclusively to the manufacture of 
women’s high-grade turn footwear. 


Frank Adams of this concern says: 
“We believe there is a demand for a 
high-grade line of children’s shoes 
which will enable us to build up a 
substantial business on the basis of 
gal as well as comfort, for little 
ect. 


NEW PRICES FOR 
_WOOD-HEEL WORKERS 


Advance Granted 
Throughout the City 


Increased wages to the amount of 
15 per cent, together with aff arbi- 
tration clause in the agreement, 
were granted at a conference be- 
tween the Wood and Heel Makers’ 
Union and employers. This clears 
up a situation which has existed in 
Haverhill for some time, and as- 
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sures a speeding up in the produc- 
tion of wood heels. Haverhill is 
recognized as the leading city for 
the manufacture of these goods. 


TO INVESTIGATE 
TRUCK SERVICE 


Chamber of Commerce 
to Take Matter Up 


In these days of delayed trans- 
portation in materials and shoes, 
Haverhill is particularly interested 
in anything which pertains to bet- 
terment in this line. At a recent 
meeting of the Haverhill Chamber 
of Commerce a_ suggestion was 
made in relation to an automobile 
truck service between Haverhill, 
Boston and New York. The direc- 
tors of the chamber have turned 
the matter over to the various trans- 
portation committees in Haverhill 
and will discuss the plan with those 
interested at a subsequent meeting. 


Boston 


Senator Weeks at 
Shoe Trade Meeting 


“Liberty Day,” April 26, was 
suitably observed by the members 
of the New England Shoe and 
Leather Association at a special 
noonday meeting, held at the As- 
sociation’s rooms, 166 Essex street, 
the feature of the occasion being a 
stirring patriotic address by United 
States Senator John W. Weeks, 
about 100 of the most prominent 
members of the allied shoe and 
leather trades being present. 

President Harry I. Thayer pre- 
sided, and before introducing Sena- 
tor Weeks stated that reports from 
the Association’s committee in 
charge of the Third Liberty Loan 
canvass of the trades in Boston in- 
dicated that considerably more than 
$3,000,000 had been subscribed. 

Senator Weeks was accorded a 
warm greeting and spoke briefly re- 
garding the stupendous work in 
which the United States Govern- 
ment is engaged in the effort to help 
our Allies win the war, and the 
great part the success of the Liberty 
Loan will play to that end. At the 
conclusion of his address Senator 
Weeks held an ‘informal reception 
and greeted many old friends in 
the trade. 


Liberty Bond for 
Faithful Service 


Chester S. Edwards of the H. & J. 
Shoe Co., South Boston, who has 
enlisted in the tank service of the 
U. S. army, was presented last 
week with a fifty dollar Liberty 
Bond, “the foundation of everlast- 
ing peace,” by President Edelstein. 


A “Reason Why” 
Ad Series 


Fletcher & Co., Ltd., sole retail 
distributors in Greater Boston of 
the Edwin Clapp Shoe, have just 
started an advertising campaign in 
the Boston American and Boston 
Herald, which is scheduled to run 
over a period of 12 weeks. 

The copy in each advertisement, 
which is three columns wide and 
seven inches deep, dwells upon why 
men should willingly pay the price 
for the styles advertised. The first 
shoe advertised is an oxford, priced 


$14.50. 


Blue Ribbon Winner 
at Horse Show 


Amongst the Boston exhibitors at 
the Red Cross Horse Show in New 
York last week Charles H. Jones 
scored with Triggers on the opening 
night, and his bay mare Ma Sunday 
won a blue ribbon on the second 
day. Mr. Jones is well known as 
the head of the Commonwealth 
Shoe & Leather Co. 
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‘‘__Minus the Big Overhead”’ 


PPER-New England shoemaking district, where 
Beacon Shoes are built, is like the Massachusetts 
district minus the “overhead.” 

Same skilled workmen—hundreds of them right 
from the “South Shore”; same fine leathers and findings; 
same big-city lasts from the same notable last-makers; 
same plant equipment throughout! . 

—but a little less taxation, a little better and less 

expensive living conditions for factory operatives, and a 
little less costly detail of doing business. 
"Result: Beacon Shoes, of a quality that has won 
them country- -wide consumer-demand, and at wholesale 
prices that give their retail handlers one of the best mer- 
chandise propositions in the entire trade. 


F-M-HOYT SHOE co) 


‘MANCHESTER -- -*N-H: 
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Beechwood Nu 


Popular This Summer 


STEEGeaSEEeE 


mbers Are 














TTT 








BEECHW OOD—the silky, lustrous, 


leather-like white shoe cloth em- 
bodies all the attractiveness that 
appeals to the feminine fancy. 


A distinctive feature of BEECHWOOD 
is our original method of white back- 
ing. It eliminates all chance of dis- 
coloration common where colored back- 


ing is used. 
Assure your customers the maximum 


of style, appearance and durability by 
ordering BEECHWOOD numbers from 


your manufacturer today. 


A Caution—For your own protection and your customers’, warn them 
against the use of cleansers containing bleaching acids. They will rot 
or burn ANY cotton shoe cloth. 











9 Spruce St., New York City 
Boston Montreal, Canada 








J. EINSTEIN, Ine. 


St. Louis 


Buenos Aires, Arg. Sao Paulo, Brazil 
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Leather Sales and Prices 
Features of the Leather Market Under the Spotlight in the 


“Recorder's” 


BETTER BUYING 


British Agent 
Here to Purchase 


The leather market has continued 
its impulse upward of a week ago, 
caused by the large orders by the 
Government for army and trench 
shoes, over 4,000,000 pairs, alto- 
gether. And to supplement this, the 
official buyer of leathers for the 
British Government is here, pre- 
sumably to duplicate his purchases 
of a year ago. With this prospec- 
tive demand, not only have prices 
stiffened appreciably, but trade has 
also quickened. Some large sales 
are reported, mostly on private 
terms, but believed to be at the 
market rather than under. A dis- 
turbing element is the consideration 
at Washington, last week and again 
last Monday, of price control of 
hides, and possibly leather. 


SOLE LEATHER 


Selling Well at 
Very Firm Rates 


With the prospect of complete 
absorption of every side of heavy 
leather, either for our own army 
and navy, or for the British Gov- 
ernment, the sole leather trade is 
likely to be more even, and the de- 
mand for lighter leathers greatly 
improved. For if shoe manufac- 
turers cannot buy the heavy 
weights, they must, perforce, take 
lighter ones, which will enable tan- 


ners to more evenly rid themselves 


of their output. Sales of heavy and 
middle weights are larger than for 
several weeks, and the fact that all 
heavy stock is likely to be reserved 
for the above purposes has pushed 
up the prices of all desirable free 
stock another notch. 


Quotations of 
the Week 


No. 1 heavy dry hide hemlock is 
strong at 46c with No. 2 quoted 44c 
and No. 3, 4ic. Medium and light 
weights run 42 to 43c, 40c and 37c. 
Union sole prices are strong. There 
are practically no heavy steer backs 
nor bends in the market, all being 
contracted for ahead, and now tan- 


ners showing unwillingness to con- 
tract further. Quoted prices are 
around 72c for heavy backs and 76c 
to 80c for heavy bends. Cow backs 
of best quality are 75c for heavy, 
62 to 65c for medium and 58c to 
60c for light, with seconds and 
thirds proportionately lower. Oak 
sole is sold out on the heavy 
weights, above 9 iron, and the gov- 
ernment requirements will take all 
that can be tanned in the next few 
months. Some choice bends, 8 and 
9 iron have sold as high as 95 to 
97c, and lighter weights 85 to 87c, 
but bends cut from country hides 
can be bought considerably lower. 
Good clear backs from packer hides 
range 75 to 78c. Belting butts are 
rather quiet in comparison with 
heavy sales of last few weeks. No. 
1 is quoted 93 to 95c for light and 
medium, 92 to 93c for heavy. No. 
2 grades 2c below these figures. 

Offal goes fairly well. Bellies are 
quoted at 16 to 18c for hemlock; 
20 to 25c for union, and 30 to 37c 
for oak. Shoulders are quoted at 
30c for hemlock, 55 to 58c for union 
and 55 to 60c for oak. Double 
rough oak shoulders are strong at 
65 to 67c. 


UPPER STOCK 


Increased Call 
and Prices Strong 


On some kinds of upper stock, the 
trade has quickened. Sales are 
larger and there are more of them. 
The heaviest demand, outside of 
government standards, continues 
for colors, but there is an appre- 
ciable increase in the call for blacks. 
These, however are mostly wanted 
in the best grades, while the dullness 
continues in medium and cheap 
qualities. There is a specially brisk 
call for both black and colored calf 
in women’s weights. Colors all 
weights are very firm ranging 67, 65 
and 62c and blacks 60c, 58 and 56c. 
Heavy black veals are in excellent 
demand, and the trade will absorb 
all possible output of this grade of 
leathers. Colored side upper 
leather is continuing in good de- 
mand, grading down from 48c. Buck 
finish in white and colors going ex- 


Weekly Review 


cellently. Black chrome sides in 
better call. Stock for the new trench 
shoes is quoted at 56c. Waxed splits 
have firmed up some in anticipation 
of export demand. Patent leather is 
receiving a little more attention, 
mainly grades between 50 and 60c. 
Glazed kid is getting scarcer every 
week, yet the demand lags on the 
low grades. There is an increased 
call for sheep leathers, shoe men 
covering their requirements. 


HIDE VALUES 


Advance as 
Quality Improves 


The advance in hide values last 
week had a somewhat deterrent ef- 
fect, but activity is resuming and the 
trade is looking forward to a good 
spell of business. New England 
hides range 14 to 16c for buffs and 
15 to 17c for extremes. Ohio buffs 
are quoted 15 to 16c, but some are 
held at 20c. Extremes are still 
higher than last week’s figures, cur- 
rent take-off, prices quoted 17% to 
20c. Southern hides are now quoted 
at 17 to 18c at near, and 14 to 15c at 
far points. 

The Chicago packer hide market 
is quiet, but advances well main- 
tained. Heavy native steers, March 
take-off sold at 26c, and Aprils 
brought 29c. The asking price is 
now 29c. Heavy native cows sold 
well last week, heavy haired bring- 
ing 24c, while this month’s kill is 
held at 26c. Texas steers are now 
held at 29c for heavy, lights 26%c 
and extremes 19%4c. The Chicago 
calfskin market has advanced. 
Packers insist on 50c, Chicago cities 
are now quoted 47c and outside 
cities 44 to 45c. Countries held at 
38 to 40c. New York calfskin quo- 
tations are $4.00, $5.00 and $6.00. 

The foreign hide market is higher, 
owing in part to scarcity, and also 
because of advanced freight rates. 
Large sales of dry hides are re- 
ported, over 100,000 being sold at 
33c in New York. Wet salted hides 
are in small supply. Over 30,000 
frigorifico steers sold last week at 
30% to 31%c, some La Blanca sell- 
my Oy 313%c. Some Chinas sold 
at 25c. 
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More than 500 letters daily came 
to us from people who wanted to 


know where they could buy .’. 


Keds 





SEEMINGLY every- _ larger terms this year. 


body wanted Keds last We have prepared for 
summer—and we had a much greater de- 
only just introduced mand also. 





them then. But don’t 
The fact that underplan 
sO many re- in your or- 
sponded dering. Re- 
directly to member that 
our advertis- shipments 


ing proved that Keds on railroads are much 
filled a long felt want. below par. 


We're going to adver- So order enough Keds 


tise Keds on much —the earlier the better. 


United States Rubber Co. 
New York 
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The Rubber Realm 


Complete Cessation of Civilian Work in Prospect 


ie complete cessation for a considerable period of the manufacture 
of rubber boots and certain lines of rubber arctics for civilian purposes 
is indicated in the announcement that representatives of all the manu- 
facturers of rubber footwear in the United States have made an agree- 
ment with the Quartermaster Corps of the War Department that each 
and every one will apply the entire productive capacity of their respective 
plants to getting out Government orders for hip-boots, short boots, rubber 
gaiters and other articles contracted for by the War Department. 

So urgent is the Quartermaster Corps in its desire for quick deliveries 
of rubber footwear that it has been decided to nullify agreements for the 
delivery of certain fixed quantities of these goods each month, and to 
rush pending contracts to completion without any regard to the monthly 


deliveries specified in contracts. 


All of the important rubber concerns in the country are affected by 
the agreement, as all of them have large contracts with the Quartermaster 


Corps. 


Working to Maintain 
Labor Supply 


The manufacturers are endeavor- 
ing to obtain new workers to fill out 
the thinned ranks in their factories, 
and some of them are offering un- 
usual inducements to secure the 
services of former employees who 
have given up factory work, this 
being particularly applicable to 
women workers who have married 
and are devoting themselves to 
housework in place of factory work. 


TENNIS GOODS 


Making Right 
Along 


As with rubbers, so with tennis, 
only much more so. Every factory 
is humming with work and produc- 
tion going forward, while manufac- 
turers expect little or no let-up after 
the retail demand gets well a-going. 
In some of the fine specialties or- 
ders are so far ahead of production 
that the manufacturers are refusing 
to guarantee early delivery on any 
orders now coming in. 


CRUDE RUBBER 


Market Higher 
Then Down 


The crude rubber situation begins 
to assume considerable importance 
and there is more or less anxiety as 
to the future, in view of the pro- 
posed official restriction of automo- 
bile production, for more than half 
of the rubber goods made in this 
country consists of tires for motor 
cars and trucks. Nevertheless, it is 
expected that 25,000,000 tires will 
be made and sold this season, and 


that will require an enormous quan- 
tity of rubber. 

There is a very good supply of 
crude rubber in the country at the 
present time, but whether there is 
enough to meet the demands is an 
open question. Consequently the 
market has been showing increased 
activity the last few days, with a 
sharp rise in both spot and forward 
quotations, but within the last few 
days prices have receded a little. 
We quote: First late pale crepe, 
68% to 69c.; smoked sheet, 68 to 
69c.; brown crepe, 58 to 59c.; up- 
river fine para, 69c.; island fine, 
58c.; upriver coarse, 38 to 39c.; 
island coarse, 28c.; caucho ball, 37 
to 38c. for upper, 35c. for lower; 
cameta, 28c.; centrals and Mexi- 
cans, 34 to 38c.; guayule, 40 to 41c. 


SCRAP RUBBER 


Demand Light for 
Scrap Footwear 


The condition of the crude rub- 
ber market has had a strengthening 


‘effect on scrap rubber, and although 


quotations are practically the same 
as a week ago, there is a somewhat 
improved willingness on the part of 
dealers to meet collectors’ views. 


RUBBER NOTES 


Men and Events 
in the Trade 

E. S. Williams, vice-president of 
the U. S. Rubber Co., is taking a 
few days’ rest at White Sulphur 
Springs, Virginia. 

W. B. Leighton, export manager 
Hood Rubber Co., is back from a 


long trip which included the prin-° . 


cipal cities of South America. 


E. L. Phipps, assistant eastern 
selling agent, United States Rubber 
Co., has just returned from a busi- 
ness trip through New York and 
Pennsylvania. 

The La Crosse Rubber Mills Co. 
has increased its capital stock from 
$500,000 to $1,000,000 and expects 
soon to increase its force to 1,500 
and to greatly enlarge its footwear 
department. 

The Apsley Rubber Co. has 
brought out a new last specially 
adapted to fit the prevailing 1918 
English last shoes, the low broad 
heel, narrow receding toe style now 
so prevalent. This is said to be an 
excellent fitter, and has been largely 
ordered by the trade. 

Hugh Miller has been appointed 
district traffic manager of the 
United States Rubber Co. and will 
make his headquarters at 130 Essex 
street, Boston. . General Traffic 
Manager George F. Hichborn came 
to Boston early this week to see Mr. 
Miller properly inducted into office. 


Death of 
Noted Inventor 

Charles J. Bailey, the best known 
rubber goods dealer in New Eng- 
land, died at his residence in New- 
ton last Saturday, aged 69 years. 

He was born in Lansing, Michi- 
gan, and educated there. Worked 
in a country store, came to Lynn 
in the early seventies, and with his 
brother-in-law started a mail-order 
lace business, removing to Boston 
later, enlarging the business, and es- 
tablished a lace factory in Great 
Britain. He invented a _ rubber 
eraser, which, proving successful, 
led to the invention of a large va- 
riety of rubber articles, including 
two in the footwear line. Recent 
ones are the Monkey Grip rubber 
soles and heels. He was the pro- 
prietor of the oldest exclusive rub- 
ber store in Boston, for the past 28 
years occupying the well known 
store on Boylston street in this city. 
He leaves a widow, three daughters 
and one son, H. Esmond Bailey, 
who was associated with him in 
business previous to his joining the 
U. S. navy. 

Only last January his head sales- 
man, who had been associated with 
him for 25 years, died after an ill- 
ness of a single week. 
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A Ship-a-clip 
pa-tip *— 


Quick—just like that and 


The HANDY LACE TIPPER 


has practically produced a new lace of just 
ee re ee ee ee 


Your time—the time you spend in fussing with laces from which the tips have fallen 
off—the time spent in lacing and relacing shoes is lost forever! 


USE A HANDY LACE TIPPER 


to cut the lace off when too long—put on the tips in a second, meanwhile keeping the lace right 
on the shoe. 

This indispensable little tool will prove to be a never ending profit maker and time saver. 
The price in the United States is $3.75—200 assorted tips free. One Box of 1500 assorted 
tips $1.00. Get the HANDY LACE TIPPER and tips from your jobber. 


WORLD SUPPLY CORPORATION 


Longacre Building 
Cor. 42nd Street and Broadway New York, U. S. A. 




























Half Actual Size Pat. July 1917 
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C) UR new tanning process 
makes fine outsides of 


CABRETTAS 
LAMBSKINS 


Being Used with Great Success by 
Shoemakers Here and Abroad 










Glazed White, Medium Gray, Silver Gray, 
Havana Brown, Glazed Black, Mat Black. 


BAKER & KIMBALL, INC. 


38 South Street 
BOSTON - - MASS. 
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pa hea BR Our latest accomplishment in beautiful and practical 
j : : acobean od fixtures 


A copy of our new catalogue will be sent you for the asking. 
Make your windows attractive and draw trade to YOUR store 
A display with our fixtures makes business brisk. 


POLAY FIXTURE SERVICE, Inc. 
511 N. Halsted St. 
CHICAGO 






“THE BEAUTY OF 
AT, HALF ITS,CO 
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Why not let us send you 
a run of sizes? 





“BILTMORE” Model 


PACKARD dealers are as enthusiastic over the “Biltmore” 
as we ourselves. They have found that while most English 
models possess one or more of those undesirable traits so 
common in lasts of this type, the “Biltmore” never fails to 
satisfy. We are featuring it stronger than ever in our line- 
up of Styles in Stock. 





No. 624 
IN STOCK 





Stock No. ew irey ome Calf Bal, Biltmore. A, 7 
to 10; B, C and D, 6 to 1 SE Pere Rea $5.75 


Stock No. 624— peed Russia Calf Oxford, Biltmore. 
5.00 —i(“‘“‘étR CW nn ene en eee e eee eee e cee ceesee eect ceceececeeecees 


es Se OD BD © BOK .nncdcicncatnesedarecsunsssaneesees $. 

Stock No. $25 "Tony Red extort. White Oak, Duflex Fibre pi No. 557—Gun Metal Calf Bal, Biltmore. A, 7 to ‘abe 
Sole and Heel. Biltmore. C and D, 6 to 10........ $5.00 B, C and D, 6 to 10... ..ccccccccacccccccccccccccccccecs $5.50 
Stock No. 558—Gun Metal Moat, Lace ‘Ontord, ‘Biltnore? B, Stock Ne. 607—Mahogany Russia Calf Bal, White Oak Duflex 
Oe Oe © OD Wii ccsicsc0ndncsnss6eeundéadéesinneentes 5.00 Fibre Sole and Heel, Biltmore. B, C and D, 6 to 10....$5.50 


Complete 


— M. A. Packard Company __ #2 fitics 


Boston Office, 60 South Street 














Three Styles in Our Men’s Slipper Line— 
The Ones That Sell 
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TAN VICI EVERETT TAN VICI ROMEO TAN VICI BRIGHTON 
Also in Black Vici Also in Black Vici Also in Black Vici 


TO RETAIL FROM $3.50 TO $4.00 


Write us for samples and prices. 
Our best advice — Order Early 


KN IGHTS-ALLEN COMPANY 


Manufacturers 


HAVERHILL, MASS. 


Boston Office, 207 Essex Street 
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Boudoir Slippers in Boudoir Colors 


They Attract Eyes to Your Windows 
and Increase Your Volume 





No. 7012 


Women’s Satin Empress 


Price to Dealers 


Sizes 2 to 8. Widths B, C, D 
Gored front. Heavy silk pompon. 
Quilted sateen lining. Leather sole. 
10-8 Satin covered Cuban heel. Nar- * 


row round toe. Turn process. 


COLORS: 
Black, King Blue, Light Blue, Laven- 


der, Pink, Red, Rose, White. 





No. 7512 


Women’s Quilted Satin Price to Dealers 


Mule 


Sizes 2 to 8. Width C ) 00 
: Satin leaf and bud ornament. Leather a 


sole. 13-8 Satin covered half Louis 
heel. Narrow round toe. Turn process. 





COLORS: 
Black, Light Blue, Lavender, Pink, 
Rose. 
No. 9044 
9 
Women’s Leather One- deci in init 
Strap 
Sizes 24%, to 8. Widths C, D, E, EE 
Leather sole. One inch military *® 
leather heel. Medium _ toe. Turn 
process. 
COLOR: 
a Black. 








Daniel Green Felt Shoe Co. | 


25 MADISON AVENUE, NEW YORK CITY 
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"The Lindner line affords you a style variety that 


enables you to meet practically any demand. 


And we combine quality with style in a measure 
that makes the Lindner line an unusual reorder 


producer. 


“We are just as particular about the minor points of excellence 
in our shoes as we are in the selection of the sole, uppers and 
counters. In fact, we are sticklers for quality down to the very 
smallest detail, and this is immediately apparent to everyone 


who views LINDNER shoes. 
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TAN Vitel ate 
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; 
j SOFTENING QUA 
GRIFFINMFG.CO | 
69 “UROAY ST i 
NEW YORK USA 





LOTION CREAM in 
light tan and dark brown. 
Softens, polishes and 
cleans high grade tan and 

_ brown leather boots and 
shoes. It is useful for 
puttees, too. 8 oz. (25- 
cent size) $18.75 gross, 
$1.70 per dozen. (Half 
pint 26 cents each) $3.60 
per dozen. Pint 48 cents, 
quart 85 cents, half gal- 
fon $1.60 and gallon $3.00. 
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SOFTENS THE LEATHER 
AFTER THE RAIN’ 


GRIFFIN MFG.,CO. 
NEW YORK,U.S.A. 
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CLEANERS 
DRESSINGS 


PRESENT-DAY 


FOR 


SHOES 


OF COURSE 


THEY 


GRIFFIN 


SEASONABLE, SALABLE AND PROFITABLE— 





- 


ARE 





WHITE KIDINE, a 
thorough white cleaner 
for white kid and calf 
shoes, white gloves and 
belts. Leaves leather soft 
and pliable, and is not 
le. Supplied in 
Small (15-cent 


two sizes. 


$1.20 per dozen; large 
(25-cent size) $21.00 per 
gross, $1.80 per dozen. 


AND—THEY ARE SURE TO PLEASE YOUR 


CUSTOMERS. 


GLACE KID 
CREAM in blue, 
black, light and 








dark gray, brown, 
green, red, cham- 
pagne, ivory and 
white. Cleans, col- 
ors and polishes 
all glazed kid 


* leathers. This 


cream is to the 
leather what cold 
cream is to the 
skin. 3 oz. (25- 
cent size) $18.75 
gross, $1.70 dozen. 
Ask your jobber. 
If he can’t supply 
you, we will. Sam- 
ples free on re- 
quest. 


BUCK WHITE 

CLEANER 
A thorough white 
buckskin and can- 
vas cleaner, not a 
whitewash. Will 
renovate equal to 
new. 15c size $1.20 
dozen, $13.00 
gross, 25c¢ size 
$1.89 dozen, $20.00 
gross. 

















WHITE CLEANER 




















CLEANS AND WHITENS EQUAL TON 
NUBUCK BUCKSKIN, SUEDE.CANVAS, LINEN, 
YACHTING, TENNIS AND NAPPV b EAIHER SHOES. 

DOES NOT COVERTHE DIRT OVER, BUT CLEANS. 
GUARANTEED NOT TO STIFFENOR 
HARDEN THE LEATHER OR CANVAS. 


* WHITE OULL KID 
WE RECOMMEND 
RIFFIN WHITE KIDINE 
RIFFI G.CO, 
69 MURRAY ST. 
N.Y. CITY U.S.A. 








| 
| 
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18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 


A YEAR 
is said to be the volume of the shoe repairing 
business of the United States. 


ARE .YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 


United Shoe Repairing Machine Company 


BOSTON, MASSACHUSETTS 
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TRADE MARK \ 


OXFORDS IN-STOCK ) 


Black and Brown 
Dull and Patent 








1 ord. Full 2840—Havana Brown Kid Oxford. 
peg ty Heel. Coin Ten Alumi- Imitation Wing Tip, 17-8 Louis Heel. 
| num Plate. Turn...... A to D, $4.00 Aluminum Plate. Flexible. B, C & D, | 
2827—Same shoe as 2829, but with $2.95 , 
\ Leather Louis Heel...........+- $3.60 
2828—Same shoe as 2829, but in Black 
\ Kid and Leather Louis Heel. ....$3.60 | 


Other Styles of Oxfords In-Stock | 


| 

; \ 
] 

| | 

919—Black Kid Oxford. Imitation ’ 


Straight Tip, 13-8 Military Heel. Good- 





2809—Gun Metal Oxford. Imita- ‘ WONT WON 5 .5:36.0.00.000 B, C & D, $3.50 
! tion Straight Tip. 14-8 Military Heel. 921—Gray Brazilian Kid Oxford. 
- Suede Quarter Lining. McKay. C & D, Imitation Straight Tip. 13-8 Military ; 
{ $2.50 Heel. Goodyear Welt. B, C & D,-$3.75 \ 


| Under no circumstances will single pairs be shipped 


’ TERMS: { 
Net 30 days, F. O. B. Boston 


| Katzman-Adler Shoe Co. : 


211 Essex Street :: :: Boston, Mass. 





* 
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“SNOW-BIRD"—In Stock — 





Exactly the same as last 
season’s Snow-Bird — Fine 
White Cabretta, over 9 
inches high, turn edge, cov- 


Sold only in even dozens on 
a width. 


A—3¥% to7% 





ered heel, with aluminum B—3 to7 

plate, ready to ship. Price C—2Y% to6 

$4.00. Terms less 2 per _ to ““ 
to 


cent 10 days, net 30 days 





wages, BANCROFT WALKER COMPANY 32 2% 


RICE BUILDING 
SMART LADIES’ Mc KAYS 


“Famous for CLEAN shoes” 


Whaifemores 
Shoe Polishes 


















And Here’s the Paste 


NOBBY BROWN PASTE—For all shades 
of brown shoes. Once you put this paste in 
stock, you'll be like everybody else who has 
ordered -it—you'll repeat on it. 

For red or ox-blood there’s the same size 
package of PEERLESS OX-BLOOD PASTE. 





BOSTONIAN CREAM—tThe ideal cleaner for kid 
and calf. You'll need a good stock of brown for 
brown glazed kid and mahogany calf—also the cordo- 
tan for cordovan leather. Then there’s the white 
BOSTONIAN for all colors of glazed russia calf, vici 
or dongola kid or patent leather—also light and dark 
gray, and any other color or shade. 








ALBS 
{> FOR ALL KINDS of 
WHITE SHOES 











RUSSET—2 Sizes BLACK—2 Sizes 2 Sizes RED—2 Sizes BROWN—2 Sizes WHITE—2 Sizes 


For Complete Catalog ask your Jobber, or send direct to Whittemore Bros. Corp., Boston, Mass. 





























A QUALITY FEATURE of-* 
CHILDRENS FOOTWEAR 


Textan Soled Footwear 
is found among the bet- 
ter class of children’s 
wear. 


TRA! MARK 


T stands the abuse of childish scampers without being stiff and 
noisy like mews soling, nor will it mar polished floors and 
furniture. 


Textan is pliant, a new true barrier between hard pavements and growing feet —a 
feature which certainly helps sales of children’s footwear. They are moisture resisting 
and prevent slipping. 

So potent is the quality feature of this soling, that every season new and influéntial names 
among manufacturers of children’s footwear are added to the list of Textan advocates. 


This success of Textan, however, doesn’t mean that every hit-and-miss fibre soling repre- 
sents quality. Textan is a definite quality and the name Textan on the soles is its mark. 


THE B.F.GOODRICH 
RUBBER COMPANY 


AKRON eee - OHIO 
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PRESTIGE AND 
* PROFITS 


follow sales of Keith’s Konqueror shoes for women. They 


are a very attractive proposition for any dealer. Styles are 
Workmanship is excellent. Price is reasonable. 


READY TO SHIP 


Stock No. 850. “Pickford” Last. Dark 
Cordo Calf, 13¢-inch heel, 9-iron sole, 
AA to D, 2 to 8. Unlocked process. 


Price 








right. 


Stock No. 851. “Pickford” Last. Fine 
Black Kid, 13¢-inch heel, 9-iron sole, 
A to D, 2 to 8. Unlocked process.* 


Price 


Send for Stock Style Catalogue 


THE PRESTON B. KEITH SHOE COMPANY f 


Boston Office New York Office 
BROCKTON (Campello Sta.) MASS. 


207 Essex Street Barclay Building 
Room 207 Room 415 


4 
299 oD 








N. B.—Interest yourself in Unlocked Process Shoes 

















SPATS 


Fit perfect, tailored the best, prices 
right, delivery guaranteed 


THE REINFORCED— 
AN E-Z WALK 
ARCH SUPPORT 





Fine Kersey—All Leading Shades 
$16.50 to $27.50 Per Doz. 


Excellent Quality Felt 
$9.00 to $15.00 Per Doz 





When in Town Call or 
Write for Samples 


A. PHILLIPS & CO., Inc. 
902 Broadway, New York, N. Y. 














We have made this model expressly for a medium- 








priced seller—full size plate—nickel plate finish 
with groove to reinforce and make it strong enough 
to hold a heavy person. 
Guaranteed to give satisfaction. Order now through 
your jobber. 


$8.50 Per Dozen 


THE E-Z WALK MFG. CO. 
62-70 W. 14th St., New York, N. Y. 
Down Town Office, 127 Duane Street 











Standard 
fine felt 


roloh &’,.4=¥- be 


a - Samples 
pore itted upon 
cauest. Ask 
Ale for Catalog 
fandard Felt Compan 


West Alhambra California 
New York, Chicago, San Francisco 
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Shoes 


Women KNOW what this 


Diamond Means 


They have been taught through well planned advertising 
plus actual experience that the diamond is the distinguishing 
mark of Fast Color Eyelets—the eyelets that will 
not chip or tarnish through wear and exposure to the 
elements. Invisible eyelets look frayed in three weeks, 
while the same shoe fitted with Diamond Brand Fast 
Color Eyelets look good as long as the shoe lasts. 

















Feature Lace Shoes now more than ever, 
because present dress styles demand perfect fit- 
ting shoes, and lace shoes are the only kind that 
give that kind of a fit and retain their shape 
permanently. ; 


Besides, lace shoes out down your selling 
cost—there are no altera- 
tions or adjustments to 
make, which means 
quicker service, more 
sales and less'store help. 


United 
Fast Color Eyelet 
Co. 


Boston, Mass. 






coo, 
d : 
se 




















1 ieee 






L 
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S2UTINQONUOL ATV QUUNAELOLUUAAAAUUGEOOOUAAAAEUUAAAALLEE 2 


= JANV7/F/P> Blinn 
| RADE TES 
ST 


- Beautiful Store 


Furniture 


Among the many styles of chairs made by us our SHAKES. = 
PEARE CHAIRS stand in a class of their own. = 
With these chairs you can handle more trade in less time, in - 
= 
= 
= 
= 


TS 










less space than with any other seating furniture. Each chair 





is entirely opunia, S allowing oy to arrange them in YOUR 


store to the best advantage. your business grows you are 


enabled to add more chairs. 
Style 4242, illustrated here, is as follows: 


Extreme width, 22 inches; extreme ah Tach 
21 inches; extreme depth, seat rt. 18 na “on 
Mahogany, Walnut, or any special 

Fifty-four patterns from which to oj selection 


C. F. STREIT MFG. CO., 


1047 Kenner St., Cincinnati, Ohio 


No. 4242 
SHAKESPEARE CHAIR 


STUUUMUNINNUUNAONOUAUUUUOUROAOQNO0OON000000000 0 





STUUUUUUUUUAUUAUUAUUAOOOASUUUAAUUUUUUUUUUAUAUUUAUUUAUUUUUUUA TOUT 





CHNNUUUUQNEQOQUUNQ0Q0QQIUUNGOQQ0QUUOO000Q0OUON8000000U00008 000000800000000000000000000800000008000U0000800000008080000000N00800000000N Tre 
| Deiiecie. 
Get Your Orders in 
EARLY 


FOR 


FELT SLIPPERS 
and BOUDOIRS 


Our mills advise us that they will take no more 
orders for 1918 delivery. 


| 


SUN 





SHOE AND LAST 
SAMPLE CASES 


Pe TTT TTI TTT 


Shortage of material, difficulty of manufacture and 
heavy advance orders are responsible for these 
conditions. 


We have good supplies under way but we do not 
know how long they will last, so we suggest early 
buying. 


Write for prices, samples and details. 


LAING, HARRAR & CHAMBERLIN 


The Globe~Wernicke Co. 


91-93 Federal Street, Boston 
43 N. Third St. Philadelphia DESKS, CHAIRS and FILING CABINETS 
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A Business Shoe Knowledge 
Man's You Should Have 


ZL tary . SHOES AND THEIR MAKING 


bo From Cutting Room to Shipper 
= i 
L 






i, 
Sd 
‘é.* 


fg 





= 





TERMS OF THE TRADE 
Illustrated and Defined. 


STORE KEEPING AND SALES 
PLANS—Based on tried and true 
principles. 

ADVERTISING AND DISPLAY 
By successful display men. 


: 
ail 
s 











In Fact, a Complete Business 
Library for Progressive Shoe Men 


Custom Order Book, $1.50. henge Pane, order f. with 
plicates for reference and aan vaction iastvactions tor the eaveeet > 
pecial pair orders. 


a M nd His Feet, 10 io Baggins of tase vestigations 
poarch "weak contacted by the New oli a 


How to Advertise, Geo. W. Pa. $2.00. How to prepare ad- 
fine ae nila to plan and plot advertising. 279 | no ye 115 


The First Advertising Book, ‘Cherrin * $2.00. 596 
of actu: nal inonscenatul ledvertising., Doosnot = dealicthcnin 
but is filled with tried and true aireins 


It’s the Man who Knows who Wins __iac.2%2."azz2!,cf Successful 8 re ee oe Cae 


; ‘ Niger “ advertising wo omg Ts b qiin Wosenes aker. 
When you were in school did you have this line in —_¢,.,nngton's wond ge n Pusiness, Pesos, $3.00. Ancther of Prof. 
your copy-book—' ‘Knowledge is Power’? Te aber A mn of and tells oon Bes how to = or encoenfaly. 
How often since you've left school have you had  {famm™en. > just Bow to ant the advertising. Mr. Joba Lee 
the truth of this statement brought to your atten- ing mn SE Rees eke S60 pases of chee fee orosfal truth for live 
tion, either in connection with your own progress pemeeaes. Sy Besa o Seay. 5 tormer Chairman of Federal 
as regards the rapid rise of some young man Showe how lasta are made, patterns. ar Fm gee pany 5 
whose thirst for knowledge would not be satisfied. “”*"yhe-sdldier's Foot and the M katy Shon, Musson, #1 len, 
; : ed by the Department. 
Nomatter what your own business or occupation may of ths Tout.” ‘Tho AMilitery chaos aad bow to Atle Tks unre at 
the feet and the shoe. 54 illustrations. 





be, there is something new you can learn about it; The Shoo Craft, $1.25. E. W. Bart. A text book on as 
and, with the proper push, that knowledge may organization work. ‘The development of business by 
always be cashed in for real American dollars. oreePaust’s Complete Card Writer, $1.25. Takes 

up in consecutive order every used in 


Check off such books as seem to hit you best. It making show cards. Compl ey nards, 
costs you nothing to look them over, for we send = 4*igns. 
them “free for inspection” for five days. E= oo 


H H 1918 TAX PROCEDURE 
Sp ecial Notice By R. H. MONTGOMERY, C. P. A. 
| tome directions returns a individuals, corporations and 
poration with peal vaabl and — ig = Ty 





cess Profits Tas Tax. Includes all the 
rulings as it was not issued until SI December 27. eee $4.00 


BOOK DEPARTMENT 


Boot & Shoe Recorder Pub. Co. 


207 SOUTH STREET, BOSTON 
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Changes in Business 


The Last Week’s Failures, Suspensions and Changes 


Failures 


Salem, Mass.—Olive Branch Shoe Corp. reported 
notice is given that the final meeting of creditors 
of said bankrupt will be held at Superior Court 
House, Salem, on May 4, at 9:30 o'clock, A. 

Marblehead, Mass.—Sparrell Vickery & en 
Co., shoe manufacturers, reported Harry T. Talty 
appointed receiver. 

North Attleboro, Mass.—Geo. E. Cassels, shoes, 
etc., reported petitioned into bankruptcy. 

Pine Bluff, Ark.—A. Bram & Co., shoes, etc., re- 
ported petitioned into bankruptcy, following the 
filing of several suits and judgments against them. 
The assets are estimated at not over $500 in 
excess of exemptions. 

Jacksonville, Fla—A. Bork, shoes, reported an_in- 
voluntary petition in bankruptcy has been filed 
against this party, who was reported in financial 
difficulties last January. 

Waukegan, Ill.—S. H. Schwab, shoes, reported be- 
came involved and has made an assignment to 
the J. V. Farwell Co., Chicago. It is reported 
that his debts will amount to about $9,000, with 
assets of between $6,000 and $7,000, consisting 
of stock, etc. 

Sadinnegete. Ind.—S. & M. Shoe Co., Inc., shoes, 
reported receiver appointe 

Chicago, Ill—Robert W. Jacoby (3115 Lincoln 
Ave.), shoes, etc., reported petitioned into bank- 
ruptcy. 

La Grange, Ind.—Charles P. Meyers, shoes, reported 
addressed a letter to all his creditors to the ef- 
fect that he has collected the insurance from his 
fire loss amounting to $2,414. That his debts 
and exemptions amount to $3,900, and he ex- 
presses a desire to distribute this fund among 
his creditors, stating that the insurance money 
received represents all his assets. 

Creston, Ia.—Edwin C. Keith (Keith’s Shoe Store), 
shoes, reported embarrassed. Reported offering 
to compromise. 

Tracy, Minn.—Sellner Shoe Store, shoes, reported 
first meeting of creditors on above in bankruptcy 
will be held before referee on April 25. 

Ismay, Mont.—R. R. Thiele, shoes, etc., reported 
petitioned into bankruptcy. 

Detroit, Mich—Frank D. Emilio (686 Russell 
St.), shoes, reported petitioned into bankruptcy. 

Philip Weiner, shoes, etc., reported embar- 
rassed. ¥ 

Green Isle, Minn.—Green Isle Mercantile Co. (M. 
S. Fahey), shoes, etc., reported assigned. 

Brooklyn, Y.—Geo. Shapiro, shoes, reported 
meeting of creditors called for April 23. Sha- 
piro appeared and stated that the Present Trus- 
tee Arrangement was handicapping his business 
and he wanted to make a proposition to pay 
creditors under which the trusteeship would be 
dissolved and he made a proces to pay cred- 
itors $750 as settlement in full all claims. 
The proposition was declined and it appears that 
the present indebtedness is approximately $2,500. 
It was stated that Shapiro has a stock in his 
store, the original cost price of which was 
thought to be about $4,800, but owing to its 
present condition and the fact that it is old 
stock, it is doubtful what it would bring at a 
forced sale. The creditors were," however, of the 
opinion that it would realize more than the 
amount proposed by Shapiro and an alternative 
proposition was made to him under which he 
is to pay 45 per cent of the present indebted- 
ness, same to be paid one-half cash and_ the 
balance in two or three notes to mature within 
90 days. If this arrangement is carried out 
Shapiro will have paid his creditors 75 per cent 
of his total indebtedness as 30 per cent has al- 
ready been paid in three dividends of 10 per cent 
each. He was given one week’s time to advise 
whether or not he would accept the proposition 
and action will be taken on the matter on t 
29th inst. 

Aron a shoes, etc., reported assigned to 
Morris Schwartz. 

New Yon ‘City. —Frumkin Bros., shoes, reported 
petitioned into bankruptcy. 

Jack I. Bodoff, shoes, reported assigned to J. 
Emanuel Ankus. 

Harry Hirsch, 835 First Ave., shoes, reported 
assigned to Harold L. Kunstler. 

Alexander Margolis, shoes, 156 Clinton St., 
reported Judge Hand has denied him a discharge 
from bankruptcy because he made a false finan- 
cial statement. 

Rochester, N. Y.—Isaac Trotenburg, shoes, reported 
filed petition in beaksuptcy. Liabilities of 
$3,734 and assets of $2,8' 


Thos. Bolton Shoe _ ee manufacturers, 


reported Thomas Bolton has executed a one! 
assignment for the benefit of creditors to J. 
Naylor of Rochester. 


The Thos. Bolton Shee 


Co. is owing in the vicinity of £25,608. of which 
$5,000 is for personal loan of A. J. Bolton and 
$8,000 to the Central Bank of Rochester; these 
notes endorsed by A. J. Bolton. The remainder 
of the indebtedness is to merchandise creditors 
and the U. S. Shoe Machinery Co e assets 
consist of unfinished stock and some goods in 
the process of manufacture, together with plant 
and machinery, the value of which is somewhat 
uncertain, but valued by Iton as a going con- 
cern in the vicinity of $14,000. Some time ago 
Mr. Bolton made an offer of 25 per cent in 
settlement; this offer was not generally submit- 
ted to the creditors and in all probability this 
will be increased if it is possible to obtain suffi- 
cient money to complete the goods in process 
of manufacture, and the court grants to the at- 
torney authority to temporarily continue the 
business. Mr. Iton has been in financial diffi- 
culties for some time, and it became necessary 
to make a general assignment for the purpose 
of preserving the assets. 

Newbern, N. C.—J. J. Baxter, shoes, etc., reported 
creditors of the above are being asked to sign 
an agreement to grant an extension of six months 
from April 1, on the present indebtedness if at 
that expiration Baxter should have paid not less 
than 50 per cent of the existing indebtedness; 
and if a further extension is deemed necessary 
and desirable, an additional six months’ time is 
to be given by creditors who are asked to bind 
themselves during the life of said extension, not 
to take any legal action for the collection of 
accounts through legal process.. The figures fur- 
nished by the creditors’ committee are as fol- 
lows: Assets, cee ee of merchandise, inven- 
tory just completed at invoice price, $20,572; 
fixtures, $1,800; good accounts, $4,181; real 
estate equity, $6,000; total, $32,353 Liabili- 
ties: Merchandise, $14,000. ie creditors’ com- 
mittee is to have supervision over the business 
and will demand and receive all moneys from 
sales and collections weekly and approve all or- 
ders for current purchases and expect to pay not 
less than 10 per cent monthly to creditors. 

Kinston, N. C.—L. Kass, shoes, etc., reported 
offering to compromise at 20 per cent. 

Middletown, N, Y.—Herman Krasnow, shoes, re- 
ported a petition in bankruptcy has been filed 
against this party by attorney representing cred- 
itors. Peter B. Olney, Jr., has been appointed 
receiver ns thy a bond of $1,000. The liabilities 
- said to be about $9,000 and the assets 


$2,500. 

Nashua, N. H.—E. N. Tsoukas & Co., shoes, etc., 
reported assigned. Reported offering to compro- 
mise at 25 per cent. 

Cleveland, Ohio.—Jos. Schulist, shoes, etc., re- 
ported petitioned into bankruptcy. The alleged 
liabilities are about $2,000, with assets, consist- 
ing of stock, $1,200, and book accounts of os 

Hopewell, Va. —Underselling Store, Inc., shoes, etc., 
reported meeting of creditors called for April. 7 

Racine, Wis.—The Joseph Miller Shoe Co., shoe 
manufacturers, reported the concern’s affairs have 
been put into the hands of a creditors’ commit- 
tee. This committee is comprised of Mr. Fosse, 
of Armour & Co., of Chicago; Mr. Friedler, of 
the Trostel Leather Co., Milwaukee, and_ the 
third member of the committee is the president 
of the First National Bank, Racine. It is al- 
leged that the concern has ‘asked for an exten- 
sion of 20 per cent on September 15 next and 

10 per cent payable on succeeding 60 day inter- 
vals until full liquidation of outstanding obliga- 
tions is completed. 

Milwaukee, Wis.—Kenney Shoe Co., shoes, reported 
has given a trust deed for benefit of their 
creditors. The liabilities are estimated at $25,000 
and assets at $20,000. 

Cowen, W. Va.—J. W. Mills & Co., shoes, 
reported are considerably involved Sooatain 
with numerous judgments against them and rela- 
tively small assets. J. Mills, the only one 
in the firm who appears to have anything, as 
last resort says he will pay about one-third of 
the face of the debts if creditors will release the 
balance and compromise in that way. All those 
interested should forward their accounts at once. 


Changes 


Boston.—Handy Welt Shoe Co., shoe manufacturers, 

incorporated with capital of $25,000. 

William Highgas Co., shoe manufacturers, re- 
cently commenced business here. 

Manhattan Shoe Lace e shoe laces, incor- 
porated with capital of $5, 

Robert E. Croke be , leather, in- 
corporated with capital of $1,000. 

Lincoln Shoe Co. (112 Kneeland St. ), whole- 
sale shoes, recently commenced business here. 


aie Shoe Repairing Co., business certificate 
filed by P. Mathin and Louis Berman. 


Chelsea, Mass.—Feinberg & Blatt, shoes, have 
sold Chelsea store and will continue at Attleboro. 
Universal Leather Co., business certificate filed 
by Louis Aster. 
Lynn, Mass.—L.. & C. Shoe Co., shoe manufactur- 
ers, about to commence business. 
Travers Shoe Co., Inc., shoe manufacturers, 
incorporated with capital of $100, 
Worcester, Mass.—Kerwin & Shannon, shoes, etc., 
646 Main St., reported are to go out of business. 
Brockton, Mass.—W. H. Powers Shoe Co., shoe 
manufacturers, incorporated with capital of 
$25,000. 
Lynn, Mass.—Brophy Brothers Shoe Co., shoe man- 
ufacturers, capital stock increased $200,000. 
Whitcomb Pattern Co., partnership existing be- 
tween Albert E. Simpson and Philip Weinshtat 
in the shoe pattern business, conducted under 
above name, has been dissolved. Albert E. 
Simpson will continue the shoe pattern business 
under firm name of Whitcomb Pattern % 
Malden, Mass.—Converse Rubber Shoe Co., rub- 
ber shoe manufacturer, capital stock increased to 


Salem, Mass. —John M. Brophy Co., counter manu- 
facturers, 4 ang A increased to ,000. 
Salem Turn Shoe Co., shoe ee in- 
corporated with ca ~ of $5,000 
Fall River, Mass.—A. French Co., 118 South 
Main St., shoes, sold Luteo to R. E. Kerwin 


& Co. 

eee Ark.—K. D. wae dry goods and shoes, 
sold out to J. C. McMahon. 

or Ark.—Jno. i“ oe dry goods 
and shoes, succeeded b: M. Tippitt & Co. 

Los Angeles, Beier Tadeipkis Shoe Co.’s stock 
has been purchased by Joseph oo hr of 
Pasadena, where he will ship stock of 

Graceville, Fla.—Kirkland cemcnatis Co., "en 
etc., incorporated with capital of $28,000. 

Cedar Falls, Ia.—Boysen Shoe Co., incorporated 
with capital stock of $25,000 


Ce, ll_—Henry a (3123 Irving Park 
Blvd.), shoes, “se 
Lexington, Ill.—H. B. Meyers, shoes, succeeded by 
F. C. Meyers. 


Huntington, yt —The Huntington Shoe & Leather 
increased its capital stock from $600, 


to $900,000. 

Pocahontas, ent Thompson, dry goods and 
shoes,. sold out . Pe Cihlar. 

Hammond, Ind.— North Side rtment 
Store, incorporated, capital $15,000. Incorpor- 


ators, Isidore Zeplovitz, Samuel Alpert, Peter 
Cheplovitz. 

Creston, Ia.—DeCook Bros, sold their shoe stock 
to Fisher Bros. & Co. 

Oakville, at -~ f &.. & Bandy, dry goods and 
shoes, ¥ been sold to D. E. Strawhacker and 


Jacksonville, Fla.—United Shoe Store, H. Bloom, 
proprietor since February 1, 1918. Mr. S. Gross- 
man, who has acted as general manager and buyer 
for firm since its establishment, has joined firm 
as an equal share partner. Firm established in 
October, 1913, as the United Shoe Store, 224 

In October, 1916, opened branch 
store known as The Reliable Shoe Shop, at 417 
W. Bay St. Both stores are in operation. 

Benton, in —Burkett Store Co., shoes, etc., 
to be sold at auction April 24. 

™ Island, = Tesmar (Est.), shoes, re- 


sold o 
Ctheago, Ti, cela & Lee, shoes, etc., suc- 
ceeded by Harry Kin 
Pwo Goldberg (1330 S. Halsted St.), shoes, 
sold out 
Whitcomb oy a has increased capital stock 
from $5,000 to $25,000. 
The ated eg Co-operative Shoe Store, re- 
cently incorporated with capital of $2,500. 
Newton, .Kas.—Axtell Pendroy Dry Goods be 
shoes, etc., succeeded by Guyman-Pendroy Dry 


Goods Co. 
— Mich.—Chas. Pawlick & Son, shoes, suc- 
eeded by Pickielko, Sokol Co. 

pm mons Minn.—Woodis & Co., shoes, etc., will 
discontinue. 

Fairmont, Minn.—S. G. & Mark Shraiberg, shoes, 
etc., dissolved partnership; each continues alone. 

Mahnomen, Minn. Barstow, shoes, etc., 
closing out. 


St. Louis, Mo. reo Leather Co. incorporated 
with capital of $7,500 

a Neb.—Johnson “& Potter, shoes, etc., J. 

Johnson retires. 

St. “Lae Mo.—The Lincoln Co. removed to 1508 
Washington Ave. 

Yount, Mo.—Jos. Hahn & Co., dry goods and 
shoes, sold out to Heiteman & "Yannitz. 
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Pillager, Minn.—Ray Peterson, dry goods and 
sold out to E. P. Bacon and Frank Ram- 

rg. 

Canton, Minn.—Ed. Busse bought a dry goods and 
shoe business here. 

Little Fork, Minn.—C. G. Gunderson bought the 
Kooching Trading Co., dry goods, shoes, etc., 
business here. 

Wheaton, Mo.—O. M. Duncan, dry foods, shoes, 
etc., succeeded by Bodine & Co. 

St. Clair, Minn.—Hugunin & Schulte, dry goods, 
shoes, etc., succeeded by Simon Schulte. 

Bellflower, Mo.—R. C. Biattner, dry goods and 
shoes, sold out to G. F. Strack. 

Minden, Neb.—Brown, Ekberg Co. have incorpor- 
ated their dry goods and shoe business with a 
capital of $25,000. 
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Alva, Okla.—The Peoples’ Cash Store, dry goods 
and shoes, has been organized here. ’ 
Unadilla, Neb.—The Farmers’ Union Co-operative 
Association, dry goods and shoes, incorporated. 

Capital, $50,000. 

Fleetwood, Okla.—C. C. Walker, dry goods, shoes, 
etc., sold out to McReynolds & Horton. | 

Wayne, Okla—V. M. Butts will move his dry 
goods and shoe stock to Maysville, Okla. 

Lodge Pole, Neb.—Union Mercantile Co., dry goods 
and shoes, incorporated. Capital, $100,000. 

Scribner, Neb.—Peoples’ Co-operative Store, dry 
goods, shoes, etc., incorporated. Capital, $40,000. 
Incorporators, H. Stalling, C. Steil, W. Low, J. 

ies. . 

Tamora, Neb.—Peters & Backberg bought the dry 

goods and shoe business of Cecil Tuell. 
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dry goods and shoes, sold out to Stinson & 
Maxwell. F 

Mediapolis, Ia.—Farmers’ Union Mercantile Co., 
ry goods and shoes, incorporated. Capital, 
$25,000. 

Atwood, Kan.—McKinney & Son, dry goods and 
shoes, will move to Solomon, Kan. 

La Cygne, Kan.—Wuttke Bros., dry goods and 
shoes, succeeded by Harry Evans. 

Beatlyville, Ky.—Thomas Pryse, Inc., dry goods 
and shoes. Incorporated capital $2,500. Incor- 
porators, Thomas Clark Pryse, John Stanley 
Pryse, S. P. Stamper. 

Milford, Kan—E. E. Mellinger, dry goods and 
shoes, sold out to the Geary County Farmers’ 
Union Exchange. 





Tecumseh, Neb.—Farmers’ Union Co-operative As- 
sociation, dry goods and shoes, incorporated. 
Capital, $25,000. 

Upham, No. Dakota.—G. A. Freeman bought a dry 
goods and shoe business here. 


moved to Ireton, Ia. 


McPherson, Ia. (P. O. 


Craig, Ia—L. D. Hazzard, dry goods and shoes, 


Curlew, Ia—A Mr. Elder bought the Dickinson 
dry goods and shoe business here. 
Red Oak).—F. G. Peake, 


Pontiac, Mich.—General Stores Co., shoes, etc., 
succeeded by Chase Mercantile ‘ 
Michigan Mercantile Co., shoes, etc., suc- 
ceeded by Chase Mercantile Co. 
Clear Lake, Minn.—F. M. Housa bought the 
Ennis dry goods and shoe business here. 
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Bows — Bows — Bows 


Leather Ribbon Metal 


Our bows will move your slow selling shoes. 
Illustration shows leading styles of leather 
throat bows. (About seven-eighths of actual 
size). Also made in ribbon. Send for’ 


samples of other styles. 
Prices 50c to $1.25 Doz. Pr. 
Order today so you can tone up your stock tomorrow. 
Immediate Deliveries 


of any size orders—1 pair to 100,000 pairs. 


C. A. BROWNING CO. 


30 Franklin Street 
-Boston, Mass., U. S. A. 


Headquarters for Chandler’s “Flexo” bows; all qualities, 


styles, prices. Charge accounts solicited. 








CETTE 


Trade Marks in Foreign 


Countries 


Do you Realize the Importance of Protecting your 
Foreign Trade in Cuba, Mexico, the South Amerian 
Countries and also in Europe, Asia and Africa? 

Ceztain Foreign Countries award exclusive trade-mark 
rights in a trade name or mark to the first applicant, ire 
respective of prior use by another. This allows the 
piracy of valuable trade-marks in such countries. 

The Boot and Shoe Recorder maintains a Patent and 
Trade-mark Department fully equipped to promptly 
handle your applications for Registration of Trade-marks 
in all Foreign Countries, as well asin the United States. 
Address all Inquiries to Boot and Shoe Recorder Patent 
and Trade-mark Department, 207 South St., Boston, Mass. 





NON-CROCKABLE LININGS ; 















| ant Rochest 
LATEST sa Trostel Leather 
0., 
MODERN 22 Andrews St. 
SHADES San_ Francisco 
N pS ae Be 
man, 
SAMPLES 717 Market’ st. 
UPON nORANCHES 
e York: 
REQUEST Gerace St. 
AGENCIES Cincinnati: 
ar Power Bldg., 
8th St. 


Gallup & Moody, 
145 South St. 


—— 


Traugott Schmidt 








DETROIT | 
MICHIGAN 
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page per issue: 


SALESMEN WANTED 


“Recorder” rates for space less than one-eighth 


Space ltime 7times 13 times 


linch..... ..$4.00 $3.00 $2.75 
Zinch ....... 8.00 6.00 5.25 
a 12.00 9.00 7.75 
4 imeem ....<.. 15.00 12.00 10.00 

Payment in advance is required, except when regular advertisers, as amounts are too 


Classified and Opportunities Department 


OSITIONS WANTED: Three cents per word for each 
Minimum amount accepted, sixty cents. 

For other “Want” advertisements, five cents per word for 
each insertion. Minimum amount accepted, 
Ads. under this heading will be received up to five o’clock 
Tuesday, P. M. When advertisers desire answers to come in 
care of this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire replies for- 
warded direct to their address, each word of the address must 
be counted in the advertisement and paid for accordingly. 
Answers to ads. must be sent under letter postage. 


insertion. 


26 times 52 times 


$2.50 $2.00 
4.75 4.00 
7.00 6.00 
9.00 8.00 


small tu open accounts. 
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ne Dollar. 








HELP WANTED 


FOR SALE 





V TANTED—Salesmen to carry line of moccasins 
and sheepskin pacs on commission. State ter- 
ritory wanted. Box 33, Ypsilanti, Mich. 





ALEMEN acquainted and calling regularly on 
shoe and general stores to handle well adver- 
tised specialty as sideline. Requires but few min- 
utes’ time and will conflict in no way with regular 
line. Every dealer interested where introduced and 
commissions will run upwards of $25 per week. 
No samples necessary. State territory covered in 
reply. Address A2073, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


WAN TED—Two salesmen for New York State 
and East Side of New York City to carry a 
full line of children’s, misses’ and women’s novel- 
ties in high and medium grades. Must be fully 
acquainted with this territory and must be a live 
wire. Good opportunity for right man. No others 
need apply. Address K50, care Boot and Shoe Re- 
corder, 127 Duane St., New York. 


WESTERN positions—We are constantly having 
good positions open throughout the West for 
first-class shoe salesmen at attractive salaries. Write 
Business Men’s Clearing House, Denver, Colorado. 








WANTED— Experienced ladies’ shoe salesman; 
good salary to right man. Address B. I. B., 
care Boot and Shoe Recorder, 207 South St., Bos- 


ton, Mass. 





"OR SALE—Retail shoe business with repair- 

ing department. Good location, Rochester, N. 

Y., doing a paying business. Reasons for selling. 

Address A2071, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. > 





MANAGER WANTED 








WANTED TO PURCHASE 





WHOLESALE JOBBING 
MANAGER 


Splendid opportunity for live salesman to 
manage floor goods department for manufacturer 
of women’s shoes. Salary and percentage. Lo- 
cated in Boston. Address by letter only, stat- 
ing age, all shoe experience in detail and refer- 
ences. Replies considered confidential. Man- 
ager, Room 401, 207 Essex St., Boston. 














LINE WANTED 








POSITION WANTED 


RETAIL salesman, 27, thorough shoeman, desires 
position in store out of town. Upper New 
York State or New England city preferred. Capa- 
ble manager, window dresser. Draft exempt. Ad- 
a K48, care Boot and Shoe Recorder, 127 Duane 
S , New York. 


EXPE RIENCED manager and buyer, with retail 

shoe house desires change in position. At pres- 
ent employed by old-established firm in city of 
60,000; best of references. Address A2066, care 
ee and Shoe Recorder, 207 South St., Boston, 
Mass. 

XPERIENCED shoe clerk, age 25, married, 
~ wishes to make a change. New England pre- 
ferred. References. Address J. T. Dowling, 33 
Girard St., N. E., Washington, D. C. 


A. SHOE “BUY ER and manager of 20 years’ ex- 

perience in the retail trade, now employed, but 
desires to make a change. Seven years as a suc- 
cessful department store buyer doing over $150,000 
a year; 42 years old and married. Address A2072, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 











A TRAVELING salesman, experienced in both 

clothing and shoes, is open for a good line in 
Texas. or Louisiana. References upon request. Ad- 
dress A2069, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


wAst to get in touch with shoe manufacturers 
. who wish Boston office representative, either 

exclusively or side line. Address A2068, care Boot 
and Shoe Recorder, 207 South St., Boston. 


WANTED—0n commission, children’s shoe or 

any specialty line by salesman covering entire 
Pacific coast. Can give best of reference. Address 
A2070, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 


OUR LACE MFG. CO., 339 Main St., Worcester, 
Mass., manufacturers of high grade shoe laces, 
would like to hear from several salesmen selling 
allied lines who would be interested in carrying 
laces as side line. Address as above, giving full 
particulars. Correspondence confidential. 


RELIABLE shoe salesman of long standing, with 

sample rooms in Cleveland, desires snappy me- 
dium and high grades men’s dress shoes, also 
women’s misses’ and children’s: straight commis- 
sion only; territory Ohio and Michigan. Address 
Reliable, 115 Potomac Ave., East Cleveland, Ohio. 




















H'¢#- ~GRADE factory superintendent and sales 

manager. Have made large cities Middle West 
past 10 years, in which have large following; good 
organizer; A-1 style, sample, leather man; a pro- 
ducer of results; wishes to make change July 1. 
Address A2050, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








HELP WANTED 


GHOE CLERK, Boston—For exclusive men’s store 
in Boston. Good opening for young man. 





Give experience and references. Address A2067, 
care Boot and Shoe Recorder, 207 South St., Bos- 


ton, Mass 





FOR RENT 


"THIRD floor of ladies’ ready to wear shop, now 

occupying two floors, with electric elevator, in 
city of 40,000 population. For high-grade shoe de- 
partment. If interested apply to Box 568, Blue- 
field, West Va. 











FOR SALE 


SAMPLE trunks—Five ladies’ sample shoe trunks 
in both large and smali sizes, in good condi- 
tion. ELLIS, EDDY CO., Haverhill, Mass. 





WANTED-—Send samples and prices on lots of 
50 yards ag more black cloth suitable for 
women’s shoe e tops. Address Box 403, Auburn, N. Y. 





~ PURCHASE—Mismates wanted. Address 
Ryan Shoe Co., Hannibal, Mo. 





a 


We Buy for Cash 


Manufacturers’, Jobbers 
Retailers’ Surplus Stoche, sabe 
Closeouts 


NO QUANTITY TOO LARGE 






en 


Short T Leases ‘aken 
We pay Highest Cash Value 
VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
537 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 


ZTetsesetaetitanae 
Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. uan- 
tities no object. Retail or whole- 
sale. Short term leases taken off 
your hands. 
Wire or Phone us 
Correspondence Confidential 
lished 1890 


GLAUBERG & CO. 
520-522 Broadway, New York, 
a also purchase sg 
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Outdoor Activities on 
Increase 


There is a great diversity of opin- 
ion as to whether the women will 
go in for sports this season as much 
as they have in other years. The 
girl who is accustomed to outdoor 
life will, naturally, not give up her 
favorite sports, but on the golf links 
or in the tennis court the clothes 
will be of a more subdued charac- 
ter than they have been for years. 


New Shoe Stores 


Curt Cool, Farrar, Ia., shoe dept. 
O. J. Greeb, Pecos, Texas, shoe 


dept. 
D. W. Lawrence, Woodman, Wis., 
shoe dept. 


Brooks & Clark, Hominy, Okla., 


shoe dept. 


Geo. P. Merten, Le Sueur, Minn., 


shoe dept. 


L. J. Conradson, Burt, N. D., 


shoe department. 


American Mercantile Co., Butte, 


Mont., shoe dept. 


R. M. Johnson, Wyndmere, N. 


D., shoe department. 


Smolowitz & Rappoport, Glen 


Ullin, N. D., shoe department. 
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NATIONAL 
SHOE 





3 sizes for all Shoes 
Easy to drive on. 
Hard to wear off. 
Made from drawn 
steel. Free sam- 
ples on request. 
Mr. Retailer: Tell 
your repair man to 
put these heel 
plates on your cus- 
tomers’ shoes. If 
your jobber can’t 
supply you, 
WRITE US 
Immediate deliv- 
eries 


NATIONAL SHOE 
PLATE MFG. CO. 





100,000 
Milbradt 
Ladders 
Now In Use 


Milbradt Rolling Step Lad- 
ders are being used 
throughout the country. 
They are real time and 
money savers and are 
noiseless. Shipped sub- 
ject to approval and sat- 
isfaction guaranteed. 


ei Write for catalog showing 
= Milbradt Ladders suited for 
Bs every kind of shelving. 


= Milbradt Mfg. 
Company 

2410 N. 10th Street 
. St. Louis, Me. 




















WANTED TO PURCHASE 








We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or 
any other merchandise. 
MGuantity no object. ialty. 
‘or years our speci \ 
Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 
FRANK WAL. . Proprietor 


KER. 
610 Broadway, Brooklyn 
"Phone, 2328 Williamsburg 











“FISHER” 


1248 West Third St. 
TradeMark R 
U. 8. Pat. a 
HEEL and 
e, i COUNTER 
SUPPORT 


Without A dp to Wea 





Prevent s the Counters of Boots and Shoes 
from Running Over. Easily Applied. No 
a Department should be without 
them. 


The New Improved 
te W. ” 
SHOE eet 


es, oo gd height or width to 
F. W. WHITCHER CO. 
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Reece’s Rocker Bottom Wood Sole Shees 





Oil grain uppers, guaranteed counters 


Shoes 00 shove, S ss 80; imu 


te $3.00; Beots 
Send for w ettalogue 
REECE SHOE CO. COLUMBUS, NEB, 

















Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper made 
which is just the right 
shape to cut out tacks on 
the inside of shoes. 


“ Manchester ” 
Trade Mark Reg. U. S. 
Pat. Off. 





nippers are made of high- 
grade tool steel, nickel 
plated with a curved jaw 
that enables you to cut 
the tacks close to the in- 
sole. 


ont 











Be sure and specify 


YAHIALINA 


“MANCHESTER” 


curve jaw when ordering. 


Write us direct if your 
dealer cannot supply you. 


Price, $3.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 
Chicago Branch 
Boston, Mass. ,,°'005W: Lake St. 








ae 


Dye you 


FYeretissttl ect etels tame) an Zeltl, 
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Member of Associated Business Papers, Inc. 
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BOOT AND SHOE RECORDER 


Getting More Shoes Sold Right; not only ‘‘more”’ but ‘‘right’’; 
t fitting, for the right price, at the right rofit. 


BOOT AND SHOE RECORDER 


May 4, 1918 





THE RECORDER CREED : 


Member of the Root 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
Entered at the Post Office, Boston, Mass., as second class matter 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


sold for the right purpose, to the right wearer, in 
This is the great problem of the retail shoe merchants. 
The chief purpose of the ‘‘Boot and Shoe Recorder” is to help solve it; for this is the basic problem upon which 
depends the progress of the entire allied industries relating to sh 


Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. . Foreign, $7.50 


oes and leather; their production and distribution 


Newspaper Ass'n 








WHERE 





TO BUY 














BOOTS AND SHOES. 


Bancroft-Walker Co., Haverhill, Mass 

Barry Co., T. D., Brockton, Mass 

Bates Co., A. J., Webster, Mass., and Chicago 

Carter, J. W., & Co., Nashville, Tenn., and 

Chicago, 

Chippewa Shoe Mfg. Co., Chippewa, Wis...... 

Cotter Shoe Co., Lynn, Mass........cceeeees 

Cushman & Co., W. C., Boston, Mass........ 

Dalton Co., Brockton, Mass.......+++++++ 

E-Z Walk Mfg. Co., New York City 

Edwards Co., J., Philadelphia 

Green, Daniel, Felt Slipper Co., Boston 

Harney Shoe Co., P. J., Lynn, Mass........ 7-45 

Holmes, W. T., Co., Philadelphia 

Hoyt, F. M., Shoe Co., Manchester, N. 

Johnson Bros. Shoe Mfg. Co., Hallowell, Me.. 

Kalt-Zimmers Mfg. Co., Milwaukee, Wis.... 13 

Katzman-Adler Shoe Co., Inc., Boston, Mass.. 69 

Keith, Preston B., Shoe Co., Brockton, Mass.. 72 

King, Mrs. A. R., Philadelphia......2d Cover-6 

Knight-Allen Co., Haverhill, Mass 

Lane Bros. Co., Boston, Mass 

Lilly, Henry, New York City 

Lindner Shoe Co., Carlisle, Pa.....cccceeees 66 

Lunn & Sweet Shoe Co., Auburn, Me 

Malbon Shoe Co., Haverhill, Mass.......... 13 

McElwain-Barton Shoe Co., Kansas City, Mo. 
Front Cover 


NM NUM & oO 


Monitor Shoe Co., New York City 

Packard, M. A., Co., Brockton, Masse 

Paff Shoe Company, Alexandria, 
Parker-Holmes & Co., Boston 

Powell & Campbell, New York City 

Racine Shoe Mfg. Co., Racine, Wis 

Reece Shoe Co., Columbus, 

Rhein Shoe Co., St. Louis, } 

Rice & Hutchins, Inc., Boston 

Riemer Shoe Co., A. H., Milwaukee, 

Smith, Wm Chicago 

Solo Shoe Co., New ) 

Standard Felt Co., West Alhambra, Cal...... 
Stetson Shoe Co., The, So. Weymouth, Mass. . 
Thompson Bros. Shoe Co., Brockton, Mass.... 
Timson Bros., Inc., Boston, aden 
United States Rubber Co., New York City.. 
Vinsonhaler Shoe Co., St. Louis, } 
Williams-Clark Co., Lynn, 

Wright, FE. T., & Co., Rockland, Mass.... 


Sumner, 


LEATHER AND OTHER MATERIALS 


Baker & Kimball, Inc., 
Beges & Cobb., Inc., 
Creese & Cook Co., 
Einstein, J., New York City. 
Hub Gore, Bosto 


Danversport, Mass 


F. E., Boston 

Levor, G., & Co., Inc., Gloversville, N. Y.... 
Standard Kid Mfg. Co., Boston, Mass 
Traugott, Schmidt & Sons, Detroit, Mich.... 
Vaughan, George C., Salem, Mass 


Jones Co., 


FINDINGS AND SHOE STORE SUPPLIES. 


Allen, Joseph, Pawtucket, R. I 

Browning, A., Co., Boston, Mass 
Emery-Beers Co., New York City 

Empire Shoe Findings Corp., New York City.. 
Globe-Wernicke Co., Boston, Mass 
Goodrich, B. F., Rubber Co., Akron, Ohio. . 
Goodyear Tire & Rubber Co., Akron, Ohio. . 
J. & B. Sales Co., Worcester, Mass 

Laing, Harrar & Chamberlin, Philadelphia. 
Lyons & Co., Hugh, 5 mg Mich 
Milbradt Mfg. Co., St. Louis, Mo 

Nathan Novelty Mfg. Co., N New York ~- 
National Shoe Plate Mfg. Co., Cleveland, 
Phillips, A., & Co., Inc., New York City.. 
Polay Fixture Service Co., Chicago, Ill 
Rex-Hide Rubber Mfg. Co., East Brady, Pa. 
Scholl Mfg. Co., Chicago 

Streit, C. F., Mfg. Co., Cincinnati, O 
United Lace & Braid Co., Providence, R. 
United States Rubber Co., New York City. . 
Whitcher, F. W., Co., 

World Supply Corp., New York City 


MACS, LASTS, MFRS.’ SUPPLIES, 
RESSINGS, ETC. 


Inc., New York City 

New York Dyeing Co., New York City 
Pickering, Joseph, & Sons, Ltd., Sheffield, Eng. 
Radium Dye Co., Inc., Kansas Co Bilséce 
United Fast Color Eyelet Co., Boston, Mass.. 
United Shoe Machinery Corp., 

United Shoe Repairing Machine Co., Boston.. 
Wade & Co., A. R., Haverhill, Mass 
Whittemore Bros., Inc., Boston, Mass 


Griffin Mfg. Co., 


WINDOW DECORATIONS. 


Doty & Scrimgeour Sales Co., Inc., New York 


MISCELLANEOUS. 


Advertising Clubs of the World 

Atlantic Printing Co., Boston, 

Boot and Shoe Workers’ Union, Boston 

Brooklyn Purchasing Syndicate, Brooklyn, N. Y. 

Credit Clearing House, New York City 

Gans Stevens Mercantile Co., 

Glauberg & Co., New York City 

Grieco, C., Commercial Art, Chicago 

Harvard Engraving Co., Boston 

Hotel Martinique, New { 

Hooper Printing Co., Boston, Mass......,. 

Journal Engraving Co., Boston, Mass...... 

Kalter Merc. Co., Max, New York City 

i: Ti TN ica cccatoucsaerehees 

National Shoe Retailers’ Association 

~~ York Export Purchasing Corporation, 
ew 

Tolman Print, Brockton, Mass...........- 

Van Praag Co., New York City 

Zoccola Co., Inc., Boston, Mass............ 


Member of Audit Bureau of Circulations 





Published Weekly in the interest of the shoe mer- 
chant, wholesaler and manufacturer by the 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


OFFICERS OF THE CORPORATION 
CHARLES G. PHILLIPS, President 
EVERIT B. a Treasurer and Gen’! Mgr. 
GEORGE W HILL . Ist Vice-President 
WALTER C. TAYLOR, 2d Vice-President 
ARTHUR D. ANDERSON, Secretary 


SWAIN, CARPENTER & NAY, Counsel 
. 101 Tremont Street 


ARTHUR D. ANDERSON, Editor 
WALTER C. TAYLOR 
GEORGE E. B. PUTNAM 
ARTHUR E. HAWKINS 


Associate Editors 





PUBLISHERS’ NOTICE 


SUBSCRIPTION—The eenigton. price of the 
Boot and Shoe Recorder is $3.50 a year in ad- 
vance, which includes postage in the Uni 
States, Cuba, Hawaiian Islands, Philippine 
a and Mexico. The price for Canada 

s $5.00 a year, including postage. 

FOREIGN SUBSCRIPTION— price to all 
foreign countries except the above is $7.50 per 
Py including postage. 

subscriptions are payable in advance. 

ADVERTISING RATES—Card of Advertising 
rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 





OFFICES IN 


BROCKTON OFFICE: 224 Moraine St., Geo. 
W. R. Hill, Manager. Telephone 507. 
CHICAGO OFFICE: 189 West Madison St. 

Telephone Franklin 5073. B. C. Bowen, 


Manager 
ST. LOUIS OFFICE: 1627 Locust St. B. C. 
Room 97, Graham 


Bowen, Manager. 
NEW YORK OFFICE: 
Bldg., 127 Duane St., H. Walter Scott, 
Telephone 959 Worth. 
929 Chestnut St., 


Manager. 
PHILADELPHIA OFFICE: 
H. Walter Scott, Manager. 
HAVERHILL OFFICE: Chamber of Com- 
gg Rooms, Haverhill National Bank 
Geo. w. R. Hill, Manager. 
ROCHESTER ‘OFFICE: 16 State St., Robert 
W. Woodruff, Manager. Telephone 1611-J. 
CINCINNATI OFFICE: 604 First National 
Bank Bldg., B. C. Bowen, Manager. Tele- 
phone Main 609. 
LYNN OFFICE: Fred A. Gannon. 
MILWAUKEE OFFICE: B. C. Bowen, Man- 


ager. 
FOREIGN DEPT.: 207 South St., 
Mass., Alex R. Zoccola, Director. 
Paris Office: 66 bis Rue Saint Didier, George 
E. Light, Manager. 
London Office: John C. Curtis, Manager, Man- 
sion House Chambers, London, E. C. 
Australian Office: Cromwell Building, Mel- 
bourne, Wm. H. Elsum, Manager. 

Argentine Office: Elias N. Rocca, Balcarce, 
150, Buenos Aires. 

Spanish Office: Leoncio de Miguel, 20 Fuen- 
earral, Madrid. 

Cuban Office: S. Vidal Vidal, Manager, P. O. 
Box 148, Santiago de Cuba. 

Brazil: Leon Combacau, Ouvidor 71, Rio de 
Janeiro. 

Japanese Office: Yokohama, J. F. Wagen, Mer. 


noston, 





